TRENDS IN FOCUS:

The grocery industry is at an inflection point.
After years of reacting to pandemic-spurred changes,
2023 is the time to be proactive and purpose-driven

to deliver the best possible shopper experience.

THIS INFOGRAPHIC SHARES INSIGHTS INTO TRENDING
DEVELOPMENTS THAT ARE SHAPING THE PATH TO PURCHASE
WITH SUCCESS TIPS FOR THE COMING YEAR AND BEYOND.
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THOUGHT STARTER:

Syncing digital and in-store
aisles is one thing. Ensuring that
promotions and coupons work
seamlessly online and in-store
creates a compelling grocery
shopping experience that
retains shoppers.

Check out our Knowledge Hub for more insights into data science,

shopping habits, retail media, brand loyalty and so much more.



https://www.8451.com/knowledge-hub/

