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O®OTARGET

Report Overview

This report provides a holistic overview of each
major department at Target. It includes
information about sales, sponsored search,
and organic search for each department.

 Department Overview
 Top-Selling Brands

* Top Brands in Organic Search
 Top Brands in Paid Search

« Top Promoted Brands

* Top-Selling Items

+»+ Disclaimer: Analytic Index has no affiliation with Target. All data is proprietary to
the Analytic Index. This report is based on performance items which are in the
top-performing sales or search items.

+» This report is based on top-performing items in sales or search on Target (Top
100 BSR & within top 2 pages of search results)

+»+ The prior period and percent change in this report is comparing data from the
previous month (month-over-month).

Department Performance Report

Definitions

Top-Selling Brands
Estimated sales share based on the brand’s items, their best seller rank,
and historical sales.

Top Brands in Organic Search

Based on share of organic search visibility, which is similar to organic
impressions in that it looks at keywords the brands items appear for,

how high they rank for said keywords, and the search volume of the

keywords.

Top Brands in Paid Search

Based on share of paid search visibility, which is similar to ad
impressions in that it looks at keywords the sponsored items appear
for, their ad position on the page for said keywords, and the search

volume of the keywords.

Top Promoted Brands
The brands that were observed with the most promo activity via retailer
badges.

Top-Selling Items
The best-selling items based on Best Seller Ranking over the time
period.
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About Analytic Index
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Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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Swo 3180713 56946 5.36% 1.12%

Benchmark Scores

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

US, CA, UK, DE, FR, IT, ES
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Reasons to partner with Analytic Index:

@ HIGHER SEARCH RANKINGS @ HUGE TIME SAVINGS |nterested in learning more?

E(E)TJ\EERCS';'OCS THROUGH RATES & MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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target | Baby

ANALYTIC

INDEX

Market Share Leaders:
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Top-Selling Brands

Top-Selling lItems:

Gerber

iems Nheoar an
oS WUUSThV

9559

A O7% VS FTiOr re

@ GERBER 15.65%

@ HAPPY FAMILY 8.60%
HAPPYBABY 6.81%

@ KENDAMIL 6.75%

@ BURT'S BEES 6.45%
UP&UP 6.29%
VASELINE 5.59%
GOOD & GATHER 5.16%
ENFAMIL 4.43%
LITTLE BELLIES 3.70%
All Others 30.57%

=—amaem
kendamil
organ

Qe o9

Kendamil Organic Infant Formula ()
Powder- 28.20z

Kencami

Page | 1
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ORGANICS

HaprFAMlLY' HappgsABY

Department Summary

eywords Nheoar an

WUITUS VUSTI Y

85258

A 9% vs Prior Pe

Top Brands in Organic Search

@ PILLOWFORT 4.00%
@ MUNCHKIN 3.92%
FISHER-PRICE 2.93%
@ CLOUD ISLAND 2.42%
@ SKIPHOP 1.84%
VTECH 1.74%
SAFETY 1ST1.57%
GRACO 1.49%
THE HONEST COMPANY
1.43%
DR. BROWN'S 1.43%
All Others 77.24%

oz : y
Vaseline Original Unscented (v}

Petroleum Jelly - 1.750z

Vaseline

Nursery Water - 128 fl oz

4951 Nursery Water
£00

© 2024 Analytic Index All Rights Reserved
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Shacks
| R0

Gerber Puffs Banana Cereal Baby (V)

Snacks - 1.480z
Gerber
241

kendamil

BURT’S BEES

Top Brands in Paid Search

@ FISHER-PRICE 6.58%
@ MOTOROLA 5.29%
STORKCRAFT 4.36%

@ THE HONEST COMPANY
3.77%

@ PAMPERS 2.92%
GRACO 2.66%
BABY TREND 2.58%
CERAVE 2.43%
WATERWIPES 2.32%
GERBER 1.95%
All Others 65.14%

Organic
fint Formula Milk-Based
Powder with Irea.

PR e Core Sy ¢ N

Rl DTS

«
\H

Bobbie Baby Organic Powder [v)
Infant Formula - 140z

Bobbie
1185
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ANALYTIC

@target | Beauty INDEX

&5 @COTOOLS

TREE HUT

Market Share Leaders:

que be||o

Department Summary

Top-Selling Brands

Top-Selling lItems:

tarme Nheoarand

S wUoTIVEW

62 138
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Top Brands in Organic Search

® UP&UP2181%

@ TREEHUT9.45%
ECOTOOLS 6.72%

@ QUEBELLA6.49%

@ HERO COSMETICS 6.39%

@ ELF 464%
@ CONAIR2.70%
SCUNCI 2.50%
@ GOOD CHEMISTRY 1.90%
@ CERAVE 1.62%
NEUTROGENA 1.61%

Q-TIPS 6.26%

NEUTROGENA 5.54% FINERY. 1.58%
VASELINE 4.24% LA ROCHE POSAY 1.52%
AQUAPHOR 3.75% PACIFICA1.51%
CREST2.71% KISS PRODUCTS 1.29%

All Others 26.63%

pasi

Jumbo Cotton Balls - 200ct-up & Neutrogena Facial Cleansing V)

All Others 79.14%

-

:

Regular Cotton Swabs Paper

Top Brands in Paid Search

@ ELF721%

@ SHANY 3.93%
DOVE BEAUTY 2.60%
@ REVLON 2.56%

@ NYX PROFESSIONAL
MAKEUP 2.55%
LA GIRL222%
SEOUL CEUTICALS 2.15%
LOREAL PARIS 2.07%
MAYBELLINE 2.03%
CONAIR 2.03%
All Others 70.65%

Q Vaseline Original Unscented V]

Basic Cotton Rounds Nail Polish &)
Makeup Remover Wipes - Travel... Sticks - 500ct - up & up™ Petroleum Jelly - 1.750z

and Makeup Remover Pads -... up™

up &up
7780

Page | 2

up &up Neutrogena up & up

4437 6478

© 2024 Analytic Index All Rights Reserved

Vaseline
4951
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target | Clothing, Shoes & Accessories

WONDERSHG,

Market Share Leaders: CatCo’gac&

Department Summary
935 124,747 91,428
A 0% vs Prior Perioc v -4% vs Prior Perioc v -8% vs Prior Pe

Top-Selling Brands Top Brands in Organic Search

@ ANEW DAY 14.48%

@ GOODFELLOW &C0 7.35%
UNIVERSAL THREAD
6.45%

@ CAT & JACK 5.49%

@ WILD FABLE 4.33%

ALL IN MOTION 4.24%

@ CAT&JACK 14.28%

@ WONDERSHOP 12.24%
WILD FABLE 8.98%

@ ALL INMOTION 7.06%

@ ANEW DAY 5.37%
XHILARATION 4.21%

SCUNCI 3.95%
WONDERSHOP 3.95%
SHADE & SHORE 2.82% ’
REEBOK 3.28%
DISNEY 2.70%
STARS ABOVE 1.82%
KONA SOL 2.62% HANES 1.29%
All Others 35.77%

All Others 47.33%

q "

Top-Selling lItems:

Women's Side-Tie Adjustable V) Women's High Neck BikiniTop- scunci Hosiery Ponytailer Hair Tie
Coverage Ultra High Leg Bikini... Kona Sol™ Black Elastics - 6¢ct
Wild Fable Kona Sol scunci

] % 578

Page |3 © 2024 Analytic Index All Rights Reserved

g 03
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allin motion.

QrAraArahin /

~
SMUNSUNSTHD ACLIVILY -

¥ 102% A3 3%

Top Brands in Paid Search

@ HANES PREMIUM 9.08%

@ ALPINE SWISS 8.76%
HANES 7.53%

@ ALLEGRAK 6.28%

@ REEBOK 5.28%
CARTER'S JUST ONE YOU
488%

DEARFOAMS 3.31%
LITTLE WORDS PROJECT
3.09%

PAIR OF THIEVES 3.05%
JOCKEY GENERATION
301%

All Others 45.72%

scunci Elastic Hair Ties - Assorted ¢
Colors - 2mm/50pk

scunci

Women's Scoop Front Ultra High
Leg Cheeky Bikini Bottom - Wild...

Wild Fable

#5168 s

Analyticlndex.com



@target | Electronics

ANALYTIC
INDEX

Market Share Leaders:

“

A

Top-Selling Brands

@ APPLE 2632%
@ ENERGIZER 10.98%
FUJIFILM 8.52%
® UP&UP526%
@ DURACELL 5.13%
NINTENDO 4.83%
ALLSTATE 4.79%
AMAZON 4.29%
ROKU 3.61%
BEATS 3.09%
All Others 23.18%

Top-Selling lItems:

.

o

Apple AirPods (2nd Generation)
with Charging Case
Apple

16023

Page | 4

tems Observed
N e

9710

Energizer

Department Summary

avnnArAe Nhearn ax
WUILS UUSTIY

51 835

Top Brands in Organic Search

@ HEYDAY 12.26%
© APPLE 8.56%
OTTERBOX 3.75%
@ AMAZON 3.54%
@ INSTEN 3.37%
SAMSUNG 2.72%
HP INC. 2.56%
NINTENDO 2.27%
MONOPRICE 2.14%
ACER 1.96%
All Others 56.87%

Fujifilm INSTAXMINI ¢

Fujifilm

Instant Film Twin...

v 2065

Apple AirPods Pro (2nd

Generation)
Apple
1402

© 2024 Analytic Index All Rights Reserved

FUJIFILM

AO

DURACELL

LnAranranin Arsivis

1%

Top Brands in Paid Search

@ AMAZON 9.29%
©® OTTERBOX 6.39%
BELKIN 5.83%

@ HPINC.5.46%

@ BOSE4.05%
IOTTIE 3.95%
JBL3.93%
NINTENDO 3.71%
LOGITECH 3.12%
BEATS 2.94%

All Others 51.33%

~

% 4
\ L 4
-
AirPods (3rd Generation) with V)
Lightning Charging Case Apple 20W USB-C Power Adapter [v)
Apple
1330 Apple

2098

Analyticlndex.com



@target | Grocery

ANALYTIC
INDEX

Market Share Leaders: favorite day

rande NMhcarad A e Ahesr ad
> STV IS WOSTETVEC

3,049

A 4% vs Prior Pe

Top-Selling Brands

@ FAVORITE DAY 41.56%

@ GOOD & GATHER 26.01%
REESE'S 3.53%

@ HERSHEYS275%

@ COCA-COLA259%
M&M'S 2.58%
DIET COKE 1.94%
EXTRA 1.85%
OREO 1.55%
SMARTWATER 1.09%
All Others 14.56%

.

Top-Selling lItems:

Banana - each o Avocado - each

7643 4193

Page | 5

O
b
GOOD &
GATHER

freese’s

Department Summary

avywords Observed

CYWUOUIUS UUSTIVEU

60037

v -3% vs Prior Pe

Top Brands in Organic Search

)

@ GOOD & GATHER 22.78%

@ FAVORITE DAY 6.04%
STARBUCKS 2.14%

@ HERSHEYS2.07%

@ MARKET PANTRY 1.47%
LINDT 1.38%
GHIRARDELLI 1.05%
REESE'S 0.99%
BESTPRESSO 0.90%
PEET'S COFFEE 0.75%
All Others 60.43%

(v Strawberries - 1lb V]
8282

© 2024 Analytic Index All Rights Reserved

HERSHEY. Ccately

THE HERSHEY COMPANY

SrAranranin Arsivi Or
e WAL - | T AR ~/

Y 07% A20.6%

Top Brands in Paid Search

4

@ HERSHEY'S 4.54%

@ STARBUCKS 2.04%
M&M'S 1.87%

@ SARGENTO 1.56%

@ TAZO 1.50%
GHIRARDELLI 1.28%
FERRERO ROCHER 1.25%
KINDER 1.20%
REESES 1.12%
OREO 1.05%
All Others 82.59%

1
&
Purified Drinking Water -
Purified Water - 128 fl oz (1gal) - V] 24pk/16.9 fl oz Bottles - Good &...
Good & Gather™ Good & Gather Only at ®
Good & Gather Only at @ 7161

4058

Analyticlndex.com



target | Health

ANALYTIC
INDEX

Market Share Leaders:

lhear and +

> R

Top-Selling Brands

@ UP&UP18.54%
@ TREE HUT 11.86%
WET ONES 8.35%
@ QUEBELLA7.11%
® Q-TIPS481%
ICE BREAKERS 4.55%
CREST3.71%
KLEENEX 3.68%
ORBIT 3.64%
AQUAPHOR 3.23%
All Others 30.53%

b

3

[‘efmgul; ’

-

g

Top-Selling lItems:

L

Regular Cotton Swabs Paper
Sticks - 500ct - up & up™
up &up

5161

Page | 6

mae

4,964

A 8% vs Prior Perioc A

~
-
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D

a0,

TREe HUT

Department Summary

w
(@]

.

ngeg

D

e -~
< Ul -

57279

v -2% vs Prior Perioc

Top Brands in Organic Search

n

@® UP&UP7.93%

@ NATURE MADE 3.09%
SWANSON HEALTH
PRODUCTS 2.25%

@ OLLY 1.49%

@ LEL01.17%

ALL IN MOTION 1.10%
ICU EYEWEAR 1.10%
FUTUROD 0.98%
ORGAIN 0.95%
PLUSONE 0.88%

All Others 79.06%

Wet Ones Antibacterial Hand v} Q-Tips Cotton Swabs
Wipes Travel Pack - Fresh - 20ct
Wet Ones Q-Tips

© 2024 Analytic Index All Rights Reserved
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A0.4%

Top Brands in Paid Search

Y

=y

A TREE HUT

$109 (18 62) WET W1,/ PODS NET

Tree Hut Shea Sugar Vanilla & V)
Jasmine Body Scrub - 180z
Tree Hut

766

® OLLY 7.16%

@ HELLO CAKE 3.80%
ENERGIZER 3.39%

@ NATURE MADE 3.31%

@ VITAFUSION 2.64%
CODEAGE 2.28%
LIQUID 1.V. 2.27%
EMERGEN-C 2.11%
ORGAIN 1.64%
SKYN 1.53%
All Others 69.87%

Aquaphor Healing Ointment Skin ¢
Protectant and Moisturizer for D...

Aquaphor
2077

Analyticlndex.com



ANALYTIC

target | Home

Market Share Leaders: £Q2M &3 1o woNDEESHG, L4

Department Summary
2,096 47107 168,690 A0 /7
) ) ) . O
A 5% vs Prior Period A 12% vs Prior Perioc A 5% vs Prior Perioc 5,054,696 Weekly Average 2,898,996,397 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ GENERAL ELECTRIC

° g(? [meSSENT]ALS .' @ THRESHOLD 8.38%
® WONDERSHOP 15.35% / @ WONDERSHOP 4.88%

326%
CRAYOLA 12.99% ROOM ESSENTIALS 2.51% - ;gz:vo Ei&iém_ee%
@ SCRUB DADDY 9.10% @ BRIGHTROOM 2.14% @ RING 2.83%
@ MONDO LLAMA 8.67% @ MONDO LLAMA1.97% @ BISSELL 2.65%
STERILITE 4.31% UNIQUE BARGAINS 1.52% CRAYOLA 2.46%
UP & UP 3.89% COSTWAY 1.41% VIPEK 2.41%
BRIGHTROOM 3.65% CRAYOLA 1.36% SHARK 2.025%
SHARPIE 3.31% PILLOWFORT 1.22% NINTENDO 1.91%
TICONDEROGA 2.35% NORTHLIGHT 1.09% COSTWAY 1.86%
All Others 73.52% All Others 74.83%

All Others 15.72%

%

i

m“

Top-Selling Items: . di b 4
: """5:':”:7 Sponge ‘

Sterilite 66qt ClearView Latch Box ¢

Crayola 24ct Kids Crayons v Clear with Purple Latches Travel Size Lint Roller 30 Sheets - ¢ Scrub Daddy Dual-Sided o PEVA Light Weight Shower Liner
Crayola Steriite up & up~ Scrubber + Sponge Clear - Room Essentials™
4062 460 up &up Only at @ Scrub Daddy Room Essentials Only at @
3007 4018 7147

Page |7 © 2024 Analytic Index All Rights Reserved Analyticindex.com



target | Household Essentials

ANALYTIC

Market Share Leaders:

Smartly.

Department Summary

vArde Nheoarna2n

WUITUS VUSTI VT

13.819

4 10% vs Prior Perioc A 3% vs Prior Perioc v -17% vs Prior Perioc

RBrands Observed tems Observad Ke
—I e VoL Ve - e ~

Top-Selling Brands Top Brands in Organic Search

@ UP&UP9.50%
® CLOROX 5.02%

@ UPRUP37.73%
@ SMARTLY 10.99%

All Others 15.79% All Others 65.46%

ggim iha;pdlcl-‘mm:t paper ‘:?3;:1
Friendly.
Top-Selling lItems:
. " Smartly.

Saded
M;nubber Spong¢

Parchment Paper Roll - 50sqft-

Disposable Paper Napkins - 230ct up & up™
- Smartly~ & up &up Scrub Daddy Dual-Sided
Smartly 2018 Scrubber + Sponge

4461 Scrub Daddy

4018

Page | 8

CLOROX 10.90% FEBREZE 3.83%

@ KLEENEX 4.86% ® TIDE3.17%

@ SCRUB DADDY 4.40% ‘ @ SWIFFER 2.89%
LYSOL 4.16% GLAD 2.22%
ARM & HAMMER 4.15% MRS. MEYER'S CLEAN
MRS. MEYER'S CLEAN DAY 2.02%
DAY 2.42% MR. CLEAN 1.97%
BOUNTY 2.30% THRESHOLD 1.96%
SPRAYWAY 2.30% EVERSPRING 1.95%

© 2024 Analytic Index All Rights Reserved

Qnananrahin Arsi i Ar
Ul oVl o MR UVILY ~

V-12.0%
Top Brands in Paid Search

@ SEVENTH GENERATION
8.11%
@ GLADE7.73%
SCRUB DADDY 4.11%
@ BOUNTY 3.81%
@ GROVE CO.3.50%
MRS. MEYER'S CLEAN
- DAY 2.92%
SCRUBBING BUBBLES
291%
COTTONELLE 2.66%
CHARMIN 2.43%
TIDE 2.37%
All Others 59.45%

Xt i
. | o

|

POWER
R

Lemon Scent Disinfecting Wipes - Lysol Toilet Bow! Cleaner - ©
240z/2ct

75ct - up & up™ iy

up &up Only at ® s

4319

Analyticlndex.com



target | Kitchen & Dining

ANALYTIC
INDEX

O
Market Share Leaders: o

nds Obhserved
Yo UVIUOoTI VoUW

re

Top-Selling Brands

GOOD &
GATHER

tems Observed
&rms VOServea

14,373

A 6% vs Prior Pe

@ GOOD & GATHER 33.36%
@® WONDERSHOP 11.60%

WONDERSHG,

Department Summary

vArde Nheoarnan
WUIUS VUUSTIVTU

33042

v -5% vs Prior Pe

Top Brands in Organic Search

@ THRESHOLD 5.60%
@ CUISINART 3.80%

™

N =ta a=lalls
SPONS0rsnip

favorite day

Top Brands in Paid Search

@ CUISINART 7.23%
® NINJAG.13%

f;;;iiucxs DISCOVERIES TANLEY 3 85 e,
y ' @ HAMILTON BEACH 2.07% ‘ @ BERGHOFF 3.64%
: ORI A £ e @ 0X02.07% ‘ @ 0X0304%
ROOM ESSENTIALS 4.79% KITCHENAID 1.77% NEWAIR 2.97%
BETTY CROCKER 4.63% BRIGHTROOM 1.54% CALPHALON 2.97%
STOK 4.52% WONDERSHOP 1.47% MDESIGN 2.75%
UP &UP 2.76% NINJA 1.42% JOYJOLT 2.75%
MARKET PANTRY 2.17% KEURIG 1.39% HENCKELS 2.59%

All Others 75.19%

All Others 60.29%

All Others 11.78%

Unsalted
Butter

[r—

Top-Selling lItems:

Salted Butter - 1lb - Good & © Grade A Large Eggs - 12ct - Good
Granulated Sugar - 4lbs - Good & ) Gather & Gather™ (Packaging May Vary) Unsalted Butter - 1lb - Good & ¢ Powdered Sugar - 2bs - Good & ¢
Gather™ Good & Gather Only at ® Good & Gather Only at @ Gather~ Gather~
Good & Gather Only at @ 1906 4579 Good & Gather Only at ® Good & Gather Only at ©
2823 1737 1085

Page | 9 © 2024 Analytic Index All Rights Reserved Analyticindex.com



target | Personal Care

ANALYTIC

INDEX

Market Share Leaders:

Top-Selling Brands

@ UP&UP20.35%

@ TREEHUT9.60%
HERO COSMETICS 6.90%

@ WET ONES 6.82%

@ ECOTOOLS 6.33%
QUE BELLA 5.99%
Q-TIPS 5.54%
AQUAPHOR 3.69%
DOVE BEAUTY 2.69%
NEUTROGENA 2.58%
All Others 29.50%

pasi.

Top-Selling lItems:

Basic Cotton Rounds Nail Polish
and Makeup Remover Pads -...
up & up

v

8337

Page | 10

a0,

TREE HUT

Hero.

Department Summary

vAarde Nhearn an

WUIUS UUST

20917

A%

LnArearahin

Y 1%

Top Brands in Organic Search

@ ORAL-B4.55%

@ CREST4.44%
UP &UP 3.86%

@ DOVEBEAUTY 3.18%

@ COLGATE3.17%
DUKE CANNON SUPPLY
C0.3.14%
PHILIPS NORELCO 2.91%
BRAUN 2.22%
GOODFELLOW & CO 2.20%
CERAVE 1.77%
All Others 68.57%

et €COTOOLS

o
ANTIBACTERIAL
HAND.

WiPES.

Top Brands in Paid Search

@ DOVE BEAUTY 6.48%
@ CREST5.69%
PHILIPS NORELCO 5.54%
@ COLGATE4.50%
@ GILLETTE 3.48%
DOVE MEN+CARE 3.45%
MANSCAPED 3.29%
HARRY'S 2.35%
BRAUN 2.30%
SCUNCI 2.19%
All Others 60.73%

A oy
= = MIGHTY
5 Q= PATCH
= o e
Q- O

Jumbo Cotton Balls - 200ct-up & ¢ Regular Cotton Swabs Paper V] Hero Cosmetics Mighty Patch ) Wet Ones Antibacterial Hand ©
up~ Sticks - 500ct - up & up~ Original Acne Pimple Patches Wipes Travel Pack - Fresh - 20ct
up & up up & up Hero Cosmetics Oones

5103 o2 9870

© 2024 Analytic Index All Rights Reserved

1940

Analyticlndex.com



(®Otarget | Pets

ANALYTIC
INDEX

Market Share Leaders:

D

Top-Selling Brands

@ FANCY FEAST 19.86%

@ TIDY CATS 9.46%
FRESHPET 7.11%

@ MILK-BONE 6.57%

@ PRETTYLITTER 5.83%
FRISKIES 5.81%
BARK 5.28%
ARM & HAMMER 4.07%
BLUE BUFFALO 4.02%
BOOTS & BARKLEY 3.89%
All Others 28.11%

PRETT

Top-Selling lItems: —

YLITTER

PrettyLitter Cat Litter - 8lb [v)

PrettyLitter
7844

Page | 11

ERPURINAN e ’
e freshpet
Department Summary
12,203
v -25% vs Prior Pe

Top Brands in Organic Search

) |
-

@ BOOTS & BARKLEY
13.10%

® RING5.54%
PAWHUT 4.26%

@ KONG3.55%

@ AMAZON 3.30%
PETMAKER 3.00%
UP&UP261%
BARK 2.45%
WONDERSHOP 2.14%
KINDFULL 2.07%
All Others 57.97%

Armowd&o:;m' ’I',‘::,;:'::y" 30 Buddy Biscuits Peanut Butter Soft
Arm & Hammer and Chewy Dog Treats
1331 Buddy Biscuits
842

© 2024 Analytic Index All Rights Reserved

LnAramrahin

IOl

A3.5%

oUlo

PRETTY
LITTER

MILK-BONE

~
RAULIVILY “

Top Brands in Paid Search

@ RING 11.95%
@ AMAZON 7.09%
YAHEETECH 6.73%
@ BLUE BUFFALO 5.72%
@ FURHAVEN 5.27%
NERF CAT 3.91%
TEMPTATIONS 3.63%
GREENIES 3.20%
BEST CHOICE PRODUCTS
283%
BENEBONE 2.80%
All Others 46.88%

N iargy

A

“‘Petites

MEETE -
GRILLED CHICKEN ENTREE
with re

U0 AT ISR o

Fancy Feast Petites Grilled © Purina Fancy Feast Creamy [v)
Chicken with Wild Rice in Gravy... Delights In a Creamy Sauce wit...
Fancy Feast Fancy Feast

318 4743

Analyticlndex.com



@target | School & Office Supplies

ANALYTIC

Market Share Leaders:

~

Top-Selling Brands

@ SCOTCH 16.70%

® UP&UP16.07%
LEGO 13.65%

@ CRAYOLA 9.98%

@ PLAY-DOH 6.91%
MONDO LLAMA 5.81%
ELMER'S 3.76%
HASBRO GAMING 3.73%
SHARPIE 3.05%
BOUNTY 2.03%

All Others 18.32%

Top-Selling lItems:

Scotch 3pk Magic Tape 3/4" x V)
350"
Scotch

1880

Page | 12

Department Summary

nds Observed tems Observeg vords Observed

CYWUIUS UUSTIVEU

08239

glolo A 29% vs Prior Pe

Top Brands in Organic Search

@ SCOTCH6.99%

@ CRAYOLA 5.12%

U BRANDS 4.25%

@ SHARPIE 3.23%

@ MONDO LLAMA 3.20%
PAPER MATE 3.04%
HEYDAY 2.99%
UP&UP2.62%
LEGO 2.59%
THRESHOLD 2.30%
All Others 63.68%

— |

e

Scotch 3ct .75"x350" Gift Wrap V) Parchment Paper Roll - 50 sq ft -
Tape up & up™

Scotch up 8 up
3018

]
]
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==

LrAranrahin Arsiyis
WV oV o M/

A 102% A47.3%

Top Brands in Paid Search

@ LEGO 14.60%

@ PAPER MATE 10.79%
CRAYOLA 9.10%

@ SHARPIE8.06%

@ TRENDS INTERNATIONAL
6.67%
BIC 6.08%
BLUE SKY 4.85%
ELMER'S 4.84%
DAY DESIGNER 4.55%
PRISMACOLOR 3.80%
All Others 26.67%

Scotch 2pk Magl.c Tape Matte V] Scotch 2pk Gift Wrap Tape Satin = ¢
Finish 3/4" x 600 Finish 3/4" x 600"
Scotch

i Scotch

k774

Analyticlndex.com



@target | Sports & Outdoors

ANALYTIC
INDEX

Market Share Leaders:

S\IN
SQUAD

A +armae Nheoar/an
- o UUST

13688

Top-Selling Brands

@ SUN SQUAD 13.00%

@ FRANKLIN SPORTS
11.44%

STANLEY 9.93%

@ BICYCLES.17%

@ LITTLE TIKES 6.64%
IGLOO 4.71%
JOHNSON & JOHNSON
462%

INTEX 4.30%

ALL PRO PASSER 2.71%
JETSON 2.53%

All Others 30.93%

Top-Selling lItems:

STANDARD

STANDARD

Bicycle Standard Playing Cards v}

[frankiin

o]

STANLEY

Department Summary

avwarde Dhaarad QnAranrahin Arsiis
VWU VuotTl Y > >

56204 A2 6%

v -5% vs Prior Perioc 583,620 Weekly Average

Top Brands in Organic Search

@ STANLEY 6.47%

© APPLE461%
COSTWAY 4.28%

@ NFL3.83%

@ ALLINMOTION 2.22%
FRANKLIN SPORTS 2.20%
CONTIGO 1.49%
SIMPLE MODERN 1.46%
INTEX 1.43%

SHARPER IMAGE 1.39%
All Others 70.61%

STANDAR

Franklin Sports Practice Tennis

2pk Johnson & Johnson First Aid To V) Bicycle Standard Playing Cards V) Balls Can - 3pk
Bicycle Go! Portable Mini Travel Kit - 12pc Bicycle Franklin s‘:s?s
385 Johnson & Johns.. 4854 5
37

Page| 13
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little tikes.

Top Brands in Paid Search

@ THERAGUN 12.43%

@ COSTWAY 8.77%
HYPERICE 7.49%

@ FRANKLIN SPORTS 6.07%

@ CAMELBAK 6.02%
HOLAHATHA 4.39%
HOMEDICS 3.98%
LITTLE TIKES 2.96%
SCHWINN 2.86%
BRITA 2.84%
All Others 42.19%

(v} All Pro Passer Robotic Q
Quarterback

All Pro Passer
a1

Analyticlndex.com



ANALYTIC

(®target | Toys

INDEX

A

Q‘\G\NAL

Market Share Leaders: S E.I.‘Anll.l: Mo
1038 10,953 177224 A/)39% A 33 1%

Top-Selling Brands

Top-Selling lItems:

Page | 14

@ CRAYOLA 12.95%

Top Brands in Organic Search

@ LEGO 11.77%

Top Brands in Paid Search

@ LEGO28.59%
@ OUR GENERATION 6.30%

@ HOT WHEELS 10.36%
@ BARBIE 3.09%
e gﬁsgg Hegnglzrias 7.25% ’ VEL155A & DOUG 2 455 \;/TZACI DO YOU MEME?
-DoH 7.02% ‘ @ SQUISHMALLOWS 2.38% : v

@ SQUISHMALLOWS 6.86% @ NERF 2.24% @ NINTENDO 3.49%
MGA ENTERTAINMENT @ B TOYS3.24%
6.25% DISNEY2.21% DYCE GAMES 2.73%
LEGO 5.92% NINTENDO 2.05% CRAYOLA 2.53%
MONDO LLAMA 4.12% POKEMON 1.91% DRIVEN BY BATTAT 2.35%
5 SURPRISE 4.00% gg:?&iﬁ“g‘jf 1.59% FISHER-PRICE 1.96%
MATTEL 3.93% : BARBIE 1.95%

All Others 31.33%

og b g Do
o R T
TR B i

i Classic
Colors

All Others 69.08%

All Others 41.73%

4.
‘\:4’)

%}‘@
g7 y

& S s e e ok - MGA's Miniverse Make It Mini v}
" rayola Was| ro: ne © o s Diecast Cars - v UNO Card Game Lifestyle Series 1 Mini Collectibles

Hot Wheels Single Pack - (Styles Markers - Classic Colors (Colors May Vary) Q MGA Entertainm

May Vary) Crayola Hot Wheeis Mattel 00

Hot Wheels 0

2583

1441

1831
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@target | Video Games

ANALYTIC

INDEX

Market Share Leaders: (Nintendo) B Microsoft

Department Summary

Rrande Nheervend rama Dhaervan Kevwaorde Oheeryan
WOras vosery

104 1,519 12,948

A 3% vs Prior Perioc v -1% vs Prior Perioc v -2% vs Prior Pe

Top-Selling Brands Top Brands in Organic Search

@ NINTENDO 40.35% @ NINTENDO 19.05%

] %E1C61R0N|C ARTS ©® INSTEN9.28%
e MICROSOFT 9.11%
@ PLAYSTATION 7.76% o Sonraoes
gl e @ PLAYSTATION 6.84%
WARNER BROS. 4.16% ig;ﬁ’;éﬁ’%
UBISOFT 3.63% XBOX 3.69%
ALL OF DUTY 3.10% :
gK ELA ?\4 El;l}lz 113‘, 0 TURTLE BEACH 3.03%
: RAZER 263%

ARCADETUP 1.57%

All Others 8.25% All Others 29.72%

258
4 <t h
L] ‘(\A
Top-Selling lItems:
L] ol
E 5
L}

Meta Quest 2: Advanced All-In- v}

One Virtual Reality Headset -... Xbox Series X Console v} Madden NFL 24 - PlayStation 5

Meta Quest Microsoft Electronic Arts
1840 87 70

Page | 15
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UBISOFT

Snansarahin Activie
VoV o -

A 40.0%
Top Brands in Paid Search

@ NINTENDO 37.32%
@ MICROSOFT 20.30%
LOGITECH 9.31%

@ STEELSERIES 5.82%

@ BACKBONE 5.32%
HPINC.5.21%
CORSAIR 3.49%
HYPERX 3.46%
GOVEE 2.40%
META QUEST 2.26%
All Others 5.11%

1.

PlayStation 5 Console Marvel's V)

Super Mario Bros. Wonder - V) Spider-Man 2 Bundle
Nintendo Switch PlayStation
Nintendo 104

201

Analyticlndex.com



Interested in leveraging
Target search, sales, and
shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Target.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

