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Digital Grocery & Household Essentials Department Performance

Walmart

Report Overview Definitions
This report provides a holistic overview of each ,
. d t t at Walmart. It Top-Selling Brands
major grqce ry epa ment a almart. Estimated sales share based on the brand’s items, their best seller rank,
includes information about sales, sponsored and historical sales.

search, and organic search for each ) )
d Top Brands in Organic Search

department. Based on share of organic search visibility, which is similar to organic
impressions in that it looks at keywords the brands items appear for,
how high they rank for said keywords, and the search volume of the

 Department Overview Keywords.
 Top-Selling Brands
 Top Brands in Organic Search Top Brands in Paid Search

. Top Brands in Paid Search Based on shgre of pald search visibility, which is S|m|Iar'to ad
impressions in that it looks at keywords the sponsored items appear

® Top Promoted Brands for, their ad position on the page for said keywords, and the search
° Top-SeIIing Items volume of the keywords.

Top Promoted Brands

+«¢ Disclaimer: Analytic Index has no affiliation with Walmart. All data is proprietary The brands that were observed with the most promo activity via retailer
to the Analytic Index. This report is based on performance items which are in the badges
top-performing sales or search items. '
¢+ This report is based on top-performing items in sales or search on Walmart (Top Top-Selling Items
100 BSR & within top 2 pages of search results) The best-selling items based on Best Seller Ranking over the time
+»+ The prior period and percent change in this report is comparing data from the period.
previous month (month-over-month). & ANALYT|C
/ A\ /NDEX
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About Analytic Index
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Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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Walmart | Baking

ANALYTIC

INDEX

Market Share Leaders:

Produce
Unbranded

Department Summary

Brands Observed Items Observed Keywords Observed
62 208 03, /I1
A 22% vs Prior Period A 19% vs Prior Period A 5% vs Prior Period

Top-Selling Brands

@ GREAT VALUE
54.61%

@ PRODUCE
UNBRANDED
6.52%
PILLSBURY 4.46%

@ BETTY CROCKER
3.98%

@ COUNTRY CROCK
2.58%

DUNCAN HINES
2.42%

NESTL TOLL
HOUSE 2.10%
RED LOBSTER
1.69%

EGGO 1.39%
JIFFY 1.22%

All Others 19.03%

e

3%ﬁ&'>$wo

5

E’i-u ‘Gron%"ﬂ
Top-Selling Items: |

iy

$324 510¢/b

- 2 5 Caleries ©
.r,soccb'“

Great Value Pure Granulated Sugar, 4 Ib
L2 2 2 2 s

Page |1

Top Brands in Organic Search

@ GREAT VALUE
15.10%

@ PRODUCE
UNBRANDED
3.90%

WILTON 3.11%

@ PILLSBURY 2.74%

@ BETTY CROCKER
2.63%
HERSHEY'S 1.74%
TORANI 1.73%
DUNCAN HINES
1.49%
JELL-01.27%
KRUSTEAZ 1.26%
All Others 65.03%

adhacba

37 91 ¢/fl o2
$437 o1 cifl oz 4 L

Great Value Vegetable Oil, 48 l oz

Great Value Vegetable Oil, 48 fl oz
LE 2 2 2 e
ko 050

© 2024 Analytic Index All Rights Reserved

Top Brands in Paid Search

Organic Search Visibility

A22.9%

@ NESTLTOLL
HOUSE 14.13%
@ NIDO 10.50%
LA LECHERA
9.52%
@ PARMALAT 6.87%
@ PEARL MILLING
COMPANY 6.79%
NESTLE TOLL
HOUSE 4.35%
MCCORMICK
3.40%
SPLENDA 2.94%
BOB'S RED MILL
2.48%
| CAN'T BELIEVE
IT'S NOT BUTTER!
231%
All Others 36.72%

$224 120 ¢lo:

Great Value Whole Strawberries,

COUNTRYCROCK

Sponsorship Activity

A31.2%

Top-Promoted Brands ®

@ JIAROSWWEI!
10.22%

@ MIGHTLINK
9.85%
SOAC 7.66%

@® HOMEMAXS
4.38%

@ GREAT VALUE
3.65%
BLUE DIAMOND
2.55%
EEASE 2.19%
EOIVSH 2.19%
PRODUCE
UNBRANDED
1.82%
PINXOR 1.82%
All Others 53.65%

$368 460 coz

Great Value Chopped Walnuts, 8 oz

Analyticlndex.com



Walmart | Bakery & Bread /& ANALYTIC

o'
Market Share Leaders: 31< FRESHNESS Walmart :
Bakery
Department Summary
Brands Observed Items Observed Keywords Observed Organic Search Visibility Sponsorship Activity
A 5% vs Prior Period A 6% vs Prior Period A 9% vs Prior Period 11,935,313,733 Weekly Average 690,480 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®
@ OREO 28.30%
@ FRESHNESS

L ;;gt:_;\;mws GUARANTEED @ SOLA11.00% ® Eﬁis'mﬁséo

® FRESHNESS S0 @ ORE 10.02% 21.70%
CUARANTEED @ GREAT VALUE HOSTESS 8.93% T
18.74% edzx ® VEGGIES MADE BAKERY 5.66%
WAL-MART DAVES KILLER GREAT 5.63% @ PILLSBURY 4.72%
BAKERY 7.98% BREAD 3,08% @ KODIAK 5.47% @ SWISS COLONY

@ KING'S @ MISSION 3.68% KODIAK CAKES 283%
HAWAIIAN 5.04% ‘ ©® MARKETSIDE 5.31% OLD EL PASO

@ NATURE'S OWN 3.35% DAVE'S KILLER P
4.98% LITTLE DEBBIE BREAD 3.69% OL MEXICAN
THOMAS' 3.67% 3.23% SIETE FAMILY FOODS 2.83%
MISSION 3.57% ogngsm e FOODS 3.02% EDWARDS 1.89%
LITTLE DEBBIE 0 TOR ;;: ;I;L.;MOOK P
2.83% ';A7:. WN Pb:’ T FRESHLEY'S
GUERRERO 2.18% Ki:u il 5 75;%“ 1.89%
OREO 2.16% 2 CREATE A TREAT
ik oo HAWAIIAN 2.15% All Others 41.29% o0k

All Others 61.48% All Others 25.47%

QO
o O
Ld
.
lop-Selling Items:
+ Add
$146 73 ¢/oz $146 125 1o, $146 12 s $084 258¢/0z
& 5 = - T 8.7 ¢loz s -
Great Value White Round Top Bread Cost Valia Do Buna™6 Gl Great Value Hot Dog Buns, White, 11 oz, Freshness Guaranteed Mini Pecan Pie, 4
Loaf, 20 oz i 8 Count Great Value Honey Wheat Bread, 20 oz oz

Page| 2 © 2024 Analytic Index All Rights Reserved Analyticindex.com



Walmart | Beverages

ANALYTIC

INDEX

Market Share Leaders:

Brands Observed

/6

()

A 6% vs Prior P

w

Top-Selling Brands

@ GREAT VALUE
19.41%

@ MINUTE MAID
9.76%
PEPSI 6.48%

@ SPRITES5.21%

@ DR. PEPPER
4.28%
CAPRI SUN 4.11%
COCA-COLA
3.55%
CANADA DRY
321%
GATORADE 2.90%
CLEAR
AMERICAN 2.77%
All Others 38.33%

Top-Selling lItems:

Page | 3

Items Observed

187

eriod A 7% vs Prior Period A 5% vs Prior Period

Minute

Maid-

Department Summary
Keywords Observed

44 321

Organic Search Visibility

A 28.2%

26,129,877,8

Average

Top Brands in Organic Search Top Brands in Paid Search

@ GREAT VALUE
717%

@ STARBUCKS
3.38%

COFFEEMATE
2.53%
@ SILK2.24%

@ PEPSI12.81%

@ GATORADE 5.97%
NIDO 3.56%

@ STARRY 3.19%

@ MOUNTAIN DEW

@ INTERNATIONAL 2.89%
DELIGHT 1.50% OATLY 2.70%
OCEAN SPRAY MONSTER
1.34% ENERGY 2.41%
CALIFIA FARMS COCA-COLA
1.24% 2.12%

SIMPLY... 1.11% MUSCLE MILK
2.10%

HORIZON 1.03%

CELES?IAL ’ SODASTREAM
1.90%

g%@iONINGS All Others 60.36%

All Others 77.48%

o
e =@ @12 oz|pepsi)

Minute
Maid

(o arerl)

PRISUN. 10
Py

$943 52¢if oz
Capri Sun Variety Pack with Fruit

$184 21 inos $748 50 ine:

Minute Maid Fruit Punch Real Fruit Pepsi Cola Soda Pop. 12 0z, 12 Pack

Juice Drink, 59 fl oz Carton Gans

RERL
L2 2 2 ookl

© 2024 Analytic Index All Rights Reserved

A38.9%

Top-Promoted Brands ®

@ PEPSI 4.26%

@ CELSIUS 3.63%
MOUNTAIN DEW
2.76%

@ DR. PEPPER
2.76%

@ COCA-COLA
2.26%

PURE LEAF 2.13%
IBERIA 2.13%
ROCKSTAR 2.01%
GATORADE 1.75%
PEET'S COFFEE
1.63%

All Others 74.69%

g16.9 oz |pepso||

$528 <5 ¢
Pepsi Soda, 169 FI Oz, 6 Count
wERRL

Analyticlndex.com



Walmart | Breakfast & Cereal

' ANALYTIC
A

Hilligga®
- Produce
Market Share Leaders: g9l
dd Unbranded
Department Summary
Brands Observed Items Observed Keywords Observed Organic Search Visibility Sponsorship Activity

60

A 9% vs Prior Period

Top-Selling Brands

@ GREAT VALUE

All Others 24.38%

Top-Selling lItems:

Page | 4

A 24% vs Prior Period

32,004

40

Al

Top Brands in Organic Search

Cinnamon

French Toast

$316 105000

Great Value Cinnamon French Toast
Sticks, 16 oz (Frozen)

6 VS Prior Period

Top Brands in Paid Search

$357 28 ¢/floz

Great Value Whole Vitamin D Milk,
Gallon, 128 fl oz

© 2024 Analytic Index All Rights Reserved

A13.1%

ekly Average

V-1.1%

3,941,945 Weekly Average

Top-Promoted Brands ®

42.48% @ PRODUCE
® EGGO7.58% ® GREAT VALUE @ PEARL MILLING UNBRANDED
CINNAMON 263% COMPANY 10.87%
TOAST CRUNCH ® PRODUCE 29.89% @ QUAKER9.78%
UNBRANDED @ NATURE'S CHEX 8.70%
® ggg::uce 9.78% BAKERY.744% @ GREAT VALUE
UNBRANDED SIMMY DEAN QUAKER7.29% 6.52%
437% 3.28% @ CAP N CRUNCH @ OAVQHLG3B
@ JIMMY DEAN @ MARKETSIDE 6.19% o
s 2.43% @ RXBAR 3.54% MAGIC SPOON
PILLSBURY 2.76% © CHOBANI2.18% NESTL 3.52% 435%
BANQUET 2.58% EGGO 1.85% FAIRLIFE 3.14% BIRCH BENDERS
PEARL MILLING QUAKER 1.80% KODIAK CAKES 4.35%
COMPANY 2.53% HORIZON 1.75% 2.86% JOHNSONVILLE
QUAKER 2.20% LACTAID 1.50% PARMALAT 2.71% 4.35%
OE ’ EGGLAND'S BEST BEYOND MEAT ggz:v STINGER
1.33% 1.60% Y
;/:EELBAKKERS All Others 51.48% All Others 31.83% ORE-IDA 3.26%

All Others 39.13%

$358 138 c/oz

Great Value Shredded Hash Browns, 26

oz Bag (Frozen)

$192 o=,

Great Value Frosted Strawberry Toaster

Pastries, 20.3 oz, 12 Count

Analyticlndex.com



Walmart | Candy

ANALYTIC

INDEX

A

Market Share Leaders:

Brands Observed

86

vs Prior Period

Top-Selling Brands

@ HERSHEY'S 7.11%

©® M&M'S6.00%
REESE'S 5.19%

@ GREAT VALUE
4.99%

@ NERDS 4.66%
MIXED 4.10%
DOVE 3.83%
EXTRA 3.83%
MARS 3.80%
NESTL TOLL
HOUSE 3.62%

All Others 52.86%

-

SHARING
SUE

Top-Selling lItems:

$512 ¢

Snickers, Twix, Milk Way & 3 Musketeers

Milk & Dark Chocolates - 30 Ct 2oz

LA 2 2 S

Page | 5

HERSHEY.

THE HERSHEY COMPANY

mems

Department Summary
Keywords Observed

40,601

ltems Observed

213

s Prior Period

Top Brands in Organic Search

@ HERSHEY'S 6.43%

@ REESE'S 3.02%
GHIRARDELLI
2.55%

@ ME&M'S2.13%

@ LINDT 1.78%
RUSSELL STOVER
1.51%

LIFE SAVERS
1.50%

FERRERO
ROCHER 1.48%
GREAT VALUE
1.30%

NERDS 1.11%

All Others 77.19%

MilkgWoy

4
ﬂ piees

-
—

$492 $3.49/0:

$262 218 ¢lounces

Whoppers Malted Milk Balls Candy, Box Pocky Chocolate - Sticks

(4 pack) Glic
Case Of 20 - 1410z

L2 L Li i s 2l

© 2024 Analytic Index All Rights Reserved

&656’5

Organic Search Visibility

A 68.5%

Top Brands in Paid Search

@ NESTLTOLL
HOUSE 15.48%

® SKITTLES 12.32%
EXTRA 5.95%

@ KINDER JOY
4.95%

@ MaM'S 4.09%
ORBIT 4.00%
NESTLE TOLL
HOUSE 3.82%
AIRHEADS 2.79%
LA LECHERA
2.52%

LINDT 1.92%
All Others 42.17%

HMIiU MilkyWoy
S

$733 4

Snickers, Twix, Milky Way & More

Assorted Chocolate Candy Bar - 50 Ct

R

Sponsorship Activity

A21.8%

Top-Promoted Brands ®

@ MEM'S12.15%

@ JELLY BELLY
6.54%
HERSHEY'S 6.54%

@ DOVES5.61%

@ GREAT VALUE
5.61%
SWEETARTS
4.67%

BOSS CLASS
3.74%

NERDS 2.80%
FERRERO
ROCHER 2.80%
PAYDAY 2.80%
All Others 46.73%

milk chocolate
g

$648 o7 ¢

Hershey's Milk Chocolate Full Size
Candy, Bars 1.55 oz, 6 Count

LA 2 AU

Analyticlndex.com



Walmart | Coffee

Y ANALYTIC
/A INDEX

pton

Market Share Leaders: DUNKIN’

STOK

Department Summary
Brands Observed Items Observed Keywords Observed Organic Search Visibility Sponsorship Activity
o 211 23,472 A28.1% A5 4%
’ L] o L] o
v -16% vs Prior Period v -14% vs Prior Period A 15% vs Prior Period 9,979,616,787 Weekly Average 2,580,319 Weekly Average

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands (®

Top-Selling lItems:

SToK Black, Unsweetened, Medium

All Others 58.26%

$586 122 ¢/fl o

$467 126/0:

SToK Black, Sweetened, Dark Roast Not

Too Sweet Arabica-Based Blend Cold

Great Value Donut Shop Decaf Ground

Roast Arabica-Based Blend Cold Brew
Coffee, 48 fl oz Bottle

L2 3 3 U

Page | 6

Brew Coffee, 48 fl oz Bottle

AR D

Coffee Pods, 12 Count

LA L

© 2024 Analytic Index All Rights Reserved

All Others 52.33%

+ Add

$320 246 ¢ioz

Great Value Extra Creamy Dairy
Whipped Topping, 13 oz

® » g%‘;’;’f VALUE @ NESTL 9.86% © l;lii‘; S COFFEE
GREAT VALUE : ¢
31.20% ® STARBUCKS ® gg;’;sEMATE ® GREEN
’ : MOUNTAIN
o §2')ng7£3;9 56% ggg?EEMATE LIETON 5.70% COFFEE 5.02%
@ DUNKIN 4.23% 717% 1 iz@;aucxs ILLY 5.02%
W LPToition @ INTERNATIONAL i @ DUNKIN' 4.60%
: DELIGHT 3.91% : LAVAZZA 4.60%
INTERNATIONAL Py NATURAL BLISS b4
DELIGHT 3.91% NESPRESSO 4.48% ORIGINAL DONUT
’ 3.40% o SHOP 3.77%
g‘l_',gF;BUCKS CALIFIA FARMS m:—gﬁ :L'fS% DEATH WISH
: 3.21% COFFEE 3.35%
COFFEEMATE TORANI 1.70% HOUSE 2.65% BLACK RIFLE
i};’z’ém 2.64% DUNKIN'1.60% SHAENDAZ.50% COFFEE
MILO'S 2.60% FOLGERS 1.57% gr?:Nmscos COMPANY 2.93%
. KEURIG 2.93%
All Others 29.11% ?AaziBUSTELO COFFEE 2.42% ARION S 05

All Others 59.41%

+ Add

$320 2456 ¢loz
Great Value Original Dairy Whipped
Topping, 13 oz

Analyticlndex.com



Walmart | Dairy & Eggs

Y ANALYTIC
/A INDEX

Market Share Leaders:

Brands Observed

40

A 11% vs Prior Period

Top-Selling Brands

@ GREAT VALUE
58.12%

@ PILLSBURY 5.97%
KRAFT 3.67%

@ COUNTRY CROCK
3.61%

@ NID03.15%
SARGENTO 2.42%
DEAN'S 2.40%
PHILADELPHIA
2.40%

HORIZON 2.07%
BLUE DIAMOND
1.49%

All Others 14.70%

Top-Selling lItems:

$357 28 ¢/l oz

Great Value Whole Vitamin D Milk,
Gallon, 128 fl oz

Page |7

Items Observed

% vs Prior Period

R
]

Department Summary

Keywords Observed

30,865

A 9% vs Prior Period 24,633,224,574 Weekly Av

Top Brands in Organic Search

@ GREAT VALUE
20.72%

@ HORIZON 2.70%
SILK 2.68%

@ CHOBANI 2.60%

@ KRAFT 2.57%
COFFEEMATE
2.51%
PILLSBURY 2.46%
SARGENTO 2.07%
PHILADELPHIA
2.06%
TILLAMOOK
1.85%
All Others 57.78%

+ Add

$323 25¢/fl0z

Great Value 2% Reduced Fat Milk, 128 F!

Oz

Organic Search Visibility

A14.4%

Top Brands in Paid Search

@ NIDO11.10%

@ PARMALAT 7.27%
NESTL TOLL
HOUSE 7.14%

@ STONYFIELD
FARM 5.65%

@ LALECHERA
491%

OATLY 4.32%

NESTLE TOLL
HOUSE 4.19%

| CAN'T BELIEVE
IT'S NOT BUTTER!

3.27%

NESTL 3.08%
TILLAMOOK
3.03%

All Others 46.05%

$222 278 ¢/oz

Great Value Finely Shredded Colby Jack

Cheese, 8 oz

Dean'’s, French Onion Dip, 16 oz Tub

© 2024 Analytic Index All Rights Reserved

COUNTRYCROCK Nibo

Sponsorship Activity

A 29.5%

4,234,160 Weekly Average

Top-Promoted Brands ®

@ KRAFT 25.70%
@ BREAKSTONE'S
9.50%
KNUDSEN 7.82%
@ CRACKER
BARREL 7.26%
@ ACTIVIA 4.47%
REDDI-WIP 3.35%
BLUE BONNET
3.35%
PILLSBURY 3.35%
SILK 2.79%
VELVEETA 2.23%
All Others 30.17%

Qo
PHILADELPHIA
PHILADELPHIA
S original 72

_ 802 BLOCKS

$52 327 /o
Philadelphia No Preservatives Original

Cream Cheese 8 oz, 2 Count

Analyticlndex.com



Walmart | Deli

A

ANALYTIC
INDEX

Market Share Leaders:

Brands Observed

Top-Selling Brands

Top-Selling lItems:

Page | 8

@ GREAT VALUE
15.54%

@ HILLSHIRE FARM
8.83%

BAR-S 8.79%

@ SMUCKER'S
5.89%

@ JOHNSONVILLE
4.74%
PRODUCE
UNBRANDED
3.78%

OSCAR MAYER
3.64%

HOT POCKETS
3.54%
FRESHNESS
GUARANTEED
3.50%

TYSON 3.01%

All Others 38.74%

$118 5157,

T

Bar S Classic Franks, 12 oz, 8 Count

CEST 1934+

Items Observed

160

Top Brands in Organic Search

Department Summary
Keywords Observed Organic Search Visibility
31,399 A 13.8%
’ L o
A 0% vs Prior Per 5,693,273

Top Brands in Paid Search

@ MARKETSIDE

9.13% @ JOSOL7.89%

@ GREAT VALUE @ SMUCKER'S
8.26% 7.13%
HILLSHIRE FARM HILLSHIRE FARM
3.71% 5.80%

@ OSCAR MAYER @ STOUFFER'S
3.62% 4.77%

@ PRODUCE @ AIRHEADS 4.60%
UNBRANDED PRESIDENT
3.12% CHEESE 3.59%
FRESHNESS GALBANI 2.83%
GUARANTEED CAMPBELLS
2.66%

PRIMA DELLA 3‘2’;25"“"

2.22% APPLEGATE

HORMEL 1.99% 2.62%

JIMMY DEAN JACK DANIELS

1.86% 2.53%

BELGIOIOSO All Others 55.62%
12V

Tyson Fully Cooked and Breaded
Chicken Patties, 162 Ib Bag (

(V)

o ==
=

$186 37

Great Value Cheese Dip & Breadsticks
Snacks, 10z, 5 Count

(HOTPOCKER)

$1424 264 ¢/oz

Frozen) LA L

© 2024 Analytic Index All Rights Reserved

PEDPERONI PIZZA m
+ Add

Hot Pockets Frozen Snacks, Pepperoni
Pizza, 12 Regular Sandwiches (Frozen)

Sponsorship Activity

¥-6.0%

Top-Promoted Brands ®

@ GREAT VALUE
12.33%

@ MARKETSIDE
8.22%
OSCAR MAYER
5.94%

@ ECKRICH 5.94%

@ BOBEVANS
3.20%
FRESHNESS
GUARANTEED
2.28%
PRODUCE
UNBRANDED
2.28%
KIHOUT 2.28%
SMITHFIELD
1.83%
HEALTHY CHOICE
1.83%
All Others 53.88%

N

~ cLassiC
JUMBO FRANKS

W,

$148 s1.48/1b

Bar-S Classic Jumbo Franks Hot Dogs, 8
Franks per Package, 11b Pack

Analyticlndex.com



Walmart | Fresh Produce

ANALYTIC
INDEX

Market Share Leaders:

Brands Observed

48

v -28% vs Prior Period v-1i

Top-Selling Brands

@ PRODUCE
UNBRANDED
64.54%

@ MARKETSIDE
11.73%
BOLTHOUSE
FARMS 2.70%

@ SPICE WORLD
2.53%

@ FRESH PRODUCE
2.34%
FIELDPACK
UNBRANDED
211%

FIELD PACK
UNBRANDED
1.63%
FRESHNESS
GUARANTEED
1.11%

12V

a
&

—

Top-Selling lItems: .

$027 o

Fresh Banana Fruit, Each

Page | 9

Produce
Unbranded

Items Observed

167

2% vs Prior Period

Marketside, iy .
— ouse
FARMS
Department Summary
Keywords Observed Organic Search Visibility
14 : 821 A 10.9%
v -2% vs Prior Period 13,134,591,001 Weekly Average
Top Brands in Organic Search Top Brands in Paid Search
@ PRODUCE @ BEYOND MEAT
UNBRANDED 20.84%
37.81% @® GOURMET
@ MARKETSIDE GARDEN 7.11%
20.36% MORNINGSTAR
MELISSA'S 3.81% FARMS 5.79%
@ FIELDPACK @ TAYLOR FARMS
UNBRANDED 3.78%
2.82% @ SLOFOODGROUP
@ FRESHNESS 3.40%
GUARANTEED FRESH PRODUCE
2.37% 2.84%
TAYLOR FARMS WHOLLY
1.65% GUACAMOLE
GREAT VALUE 2.30%
1.42% PRODUCE
FRESH PRODUCE UNBRANDED
1.09% 2.22%
BOLTHOUSE FOLLOW YOUR
FARMS 0.72% HEART 2.22%
172V 12V
o V) o

$Qses

Fresh Cucumber, Each

$178 503 ¢/ea $288 327 ¢loz

Fresh Garlic Sleeve, 3 Count Fresh Strawberries, 8.8 oz Container

© 2024 Analytic Index All Rights Reserved

Fresh
Produce

Sponsorship Activity

V-45.3%

N

21,571 Weekly Average

Top-Promoted Brands ®

@ PRODUCE
UNBRANDED
31.40%

@ MARKETSIDE
9.88%

GOURMET
GARDEN 8.14%

@ ROCKET FARMS
291%

@ FRESH PRODUCE
291%

SPROUT HOUSE
2.33%
BRIGHTFARMS
1.74%
SHENANDOAH
GROWERS 1.16%
MELISSA'S 0.58%
KIPLYKI 0.58%
All Others 38.37%

$088

Fresh Green Onions Bunch, Each

Analyticlndex.com



ANALYTIC

Walmart | Frozen Foods INDEX

D D

Market Share Leaders: Banguet §

Department Summary
Brands Observed Items Observed Keywords Observed Organic Search Visibility Sponsorship Activity
44 183 28,886 A13.2% V-24.6%
, L] o L] O
A 33% vs Prior Period A 36% vs Prior Period ¥ -1% vs Prior Period 21,C kly Average 2,264,031 Weekly

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®

@ STOUFFER'S

@ GREAT VALUE 8.86% L EA:‘T!ENDER,S
@ GREATVALE 18.81% ® JOSOL 6.60% gy
55.59% © BIRDSEYE 3.34% SMUCKER'S @ GREAT VALUE
@ BANQUET 6.73% ;‘Z‘;’: KITCHEN ° ;g;’;"ND SiEie 7.48%
TOTINO'S 6.20% ;
-t @ JIMMY DEAN 3.69% ZEQ:ARON
- 1.72% @ VEGGIES MADE @ HEALTHY CHOICE
SMUGKER'S @ MARIE GREAT 3.38% 5.92%
e CALLENDER'S HAGEN-DAZS @ ORE.IDA 4.36%
; 1.64% 2.44% §
JOS OL 2.98% STOUFFER'S TILLAMOOK ;'2:".: RUNINN
ki 1.64% 211% MICHELINA'S
2:88% GREEN GIANT NIELSEN- 3.74%
TINAS 1.81% 1.42% MASSEY 1.99% TOTING'S 3.43%
GROUND BEEF ORE-IDA 1.30% DEEP INDIAN ZATARAINS
1.67% BANQUET 1.17% KITCHEN 1.86% splles
All Others 11.35% TOTINGS 1 40% KODIAK CAKES i
1.76% :
All Others 65.78% All Others 46.42%

All Others 62.38%

Croissant

Sausage,
Egg & Chetse

Top-Selling lItems:

$358 159 /0 §236 2100 $10%7 =05 ¢

Great Value Garlic Texas Toast, 11.25 oz,

$124 248 ¢/oz $116 57 c/os

Snapps Frozen Appetizers Mozzarella

Great Value Seasoned Potato Hash Jimmy Dean Sausage Egg & Cheese

Great Value Frozen Broccoli Florets, 12 Brown Patties, Shredded, 22.5 oz, 10 s Croissant Sandwich, 36 oz, 8 Count
Cheese Sticks, 5 oz Box oz Steamable Bag Count Box (Frozen) 8 Count (Frozen)

Page | 10 © 2024 Analytic Index All Rights Reserved Analyticindex.com



Walmart | Meat & Seafood ANALYTIC

'~ FRESHNESS Produce Fresh

Market Share Leaders:

“1> GUARANTEED Unbranded Ground Beef
Department Summary
Brands Observed Items Observed Keywords Observed Organic Search Visibility Sponsorship Activity
41 163 50,437 A 13.6% V-17.0%
’ L] O L] o
v -5% vs Prior Period A 2% vs Prior Period ¥ -1% vs Prior Period 19,721,343,73¢ 2,815,232 WeekKly / e
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®

@ GREAT VALUE

@ GREAT VALUE

33.46% 15.16% @ GREAT VALUE
@ FRESHNESS ® PRODUCE @ NATURE'S 9.14%
GUARANTEED UNBRANDED BAKERY 9.20% @ FRESH GROUND
11.15% 6.19% @ TOSTITOS 6.70% BEEF 4.44%
PRODUCE MARKETSIDE SILK 3.91% SMITHFIELD
UNBRANDED 4.36% @ HILLSHIRE FARM 4.20%
10.68% @ OSCAR MAYER 3.83% @ TYSON3.70%
@ MARKETSIDE 2.83% @ BEYOND MEAT @ OSCAR MAYER
6.08% @ HILLSHIRE FARM 3.60% 3.21%
@ FRESH GROUND 2.76% STOUFFER'S MARKETSIDE
BEEF 5.13% — FRESH BEEF 3.30% 2.22%
FRESH BEEF 2.64% PEPSI 2.79% FARMLAND
4.03% FRESHNESS SMUCKER'S 1.98%
BAR-S 3.79% GUARANTEED 2.38% ECKRICH 1.98%
HILLSHIRE FARM 1.90% APPLEGATE JIMMY DEAN
2.96% FRESH GROUND 217% 1.98%
FRESH PORK BEEF 1.64% AIRHEADS 1.97% GROUND BEEF
2.38% PRIMA DELLA All Others 60.16% 1.98%
SARGENTO 2.20% 1.40% All Others 65.19%
All Others 18.15% 12V

Top-Selling lItems:

+ Add

$597 s119m0 R

$4%7 S0 $118 <100 $39 246 /o $4% 51 oz
Freshness Guaranteed Fresh Chicken

All Natural® 80% Lean/20% F § Classic Franks, 12 oz, 8 Count : s .
Drumsticks, 19g Protein per doz 5 .2;'; 810‘2 .‘L':ap A0% Fax Ground Sacs Closse Frankn 12 95,8 Coun Marketside Caesar Salad Kit, 1155 oz Great Value Vegetable Oil, 48 fl oz

eef Chuck, y 7
Serving, 5 Ib Bag Bag, Fresh ERARL

Page |11 © 2024 Analytic Index All Rights Reserved Analyticindex.com



Walmart | Snacks, Cookies & Chips

Y ANALYTIC
/A INDEX

Market Share Leaders:

Department Summary

Brands Observed Items Observed

60 194

Keywords Observed

45,910

alele

A 18% vs Prior Period A 17% vs Prior Period A 3% vs Prior Period 22,038,393,972

Top-Selling Brands Top Brands in Organic Search

Top Brands in Paid Search

All Others 24.16%

Top-Selling Items:
op-Selling Items

@ GREAT VALUE

All Others 78.84%

reme Faos

G S

M i

Organic Search Visibility

A26.2%

[
ly

All Others 58.27%

Average

Sponsorship Activity

¥-13.3%

7,322,231 W\

kly Average

Top-Promoted Brands ®

@ GREAT VALUE o @ TOSTITOS 7.27% @ LAY'S9.25%
38.93% @ LITTLE DEBBIE @ CHEETOS 6.69% ® ORE08.48%

@ LITTLE DEBBIE 2.26% DORITOS 4.86% QUAKER 5.14%
12.63% FOOD TO LIVE @ NESTL TOLL ® UTZ3.60%
FRITO-LAY 5.91% 1.76% HOUSE 4.25% @ DORITOS 2.83%

: gggesg;;oe% @ PHILADELPHIA [ J ::;g:s‘f s SNYDER'S OF

- . HANOVER 2.57%
278% ® oreo 1.5 - RXBAR 3.76% TOSTITOS 231%
SUNCHIPS 2.68% LAY'S 1.26% LAY'S 3.64% CHEETOS 2.31%
DORITOS 2.56% JELL-0 1.09% POPCORNERS FRESHNESS
2',};;2;7; 2.47% PILLSBURY 1.06% ii;lﬁzsms SHR GUARANTEED
SNACK PACK SNYDERS OF JACK LINK'S gﬂj’: DIAMOND

HANOVER 0.98%
2.33% FRITO-LAY 0.97% 1.57% 2.06%

All Others 59.38%

D D

$197 16.4 ¢loz
Great Value Peanut Butter Wafer Bar: $268 205 c/or $197 152 cloz $22 223 ¢loz $192 120 ¢/oz
2¢
12 0z, 6 Count Great Value Saltine Crackers, 16 oz, 4

Little Debbie Cosmic Brownies, 13 oz . i Great Value Fudge-Covered Peanut
Great Value Creme Filled Swiss Rolls s & Count

wk ko 260 % Butter-Filled Cookies, 9.5 oz ount

Snack Cakes, 13 oz, 6 Count A AR 200

Page | 12 © 2024 Analytic Index All Rights Reserved Analyticindex.com



U
Walmart | Household Essentials /A\mNDAEg(YTIC

Household Essentials

AN FreSNENEIS.....oeeeeeeee s 14
Bathroom SUPPES......c.ovveeeeieeececeeeeeeeeeeea 15
BatteriES. ot 16
Cleaning SUPPIES.....c.ceeeeeeeeeeeeeeeeeeeee e 17
= g o [0 V20O 18
Paper & PlastiCu...c.oc ittt 19
Pest CONLIOL. ..o, 20

s ANALYTIC
/A\INDEX

© 2024 Analytic Index All Rights Reserved | analyticindex.com



Walmart | Air Fresheners

Y ANALYTIC
/A INDEX

Y : , -
Market Share Leaders: @9 ade AIR gampBitl

WICK ap

Department Summary
Brands Observed Items Observed Keywords Observed Organic Search Visibility Sponsorship Activity
102 918 4,493 A21.5% A1.1%
’ L] o L] o
500% vs Prior Period A 170% vs Prior Period A 24% vs Prior Period 231,406 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®

@ FEBREZE 27.73%

@ GLADE 15.99%
AIR WICK 14.49%

@ LITTLE TREES
11.16%

@ DAMPRID 3.89%
YANKEE CANDLE
3.43%

GREAT VALUE
3.02%

KRACO 2.21%
PURE CITRUS
1.76%

CITRUS MAGIC
1.58%

All Others 14.74%

@ FEBREZE 19.40%
@ GLADE 16.01%
AIRWICK 15.51%
@ LITTLE TREES
4.45%
@ POO~POURRI
2.94%
DAMPRID 2.44%
GREAT VALUE
2.27%
YANKEE CANDLE
1.92%
ARM & HAMMER
1.37%
REFRESH YOUR
CAR! 1.19%
All Others 32.51%

@ GLADE 29.02%
@ ZERO ODOR
12.03%
AIR WICK 10.95%
@ FOLGERS 8.91%
@ POO~POURRI
8.59%
LYSOL 4.27%
FEBREZE 3.35%
FUNKAWAY
2.29%
MRS. MEYER'S
CLEAN DAY
2.13%
DUDE PRODUCTS
1.82%
All Others 16.64%

@ AIRWICK 24.32%
@ GREAT VALUE
16.22%
ENTASSER 5.41%
@ WOVILON 5.41%
@ CITRUS MAGIC
2.70%
SAFELY 2.70%
EQWLJWE 2.70%
CHICCALL 2.70%
RUBBERMAID
2.70%
WALMECK 2.70%
All Others 32.43%

e
° Wilf
Top-Selling ltems: %)
-
. s~
D s
$522 360 /o )
$1258 sa76/es 4 : $728 414 clo: $523 5131 oz
$746 933 ¢c/oz Options from $5.22 - $954 R
Air Wick Plug in Scented Oil Refill, 5 ct, Febreze Unstopables Air Effects Odor Pure Citrus Orange Air Freshener, doz.
Fresh Pine and Juniper, Air Freshenar, OZIUM Aie Sanickser Speay, Originial Great Value Eucalyptus & Sage Candle, Fighting Air Freshener Fresh, 8.8 oz. Orange Scented Non-Aerosol Air
S * Boz 14 s
Essential Oils, Fall Scent, Fall decor Scented, 0 oz 14 oz Aerosol Can, Pack of 2 Freshener.
ERERL ERRRL POTUP, Ay 137 ARRRL

Page | 13 © 2024 Analytic Index All Rights Reserved Analyticindex.com



U
Walmart | Bathroom Cleaning Supplies /A ANALOE

o)
.

S J

)

Market Share Leaders: 3 fowi fresh

Department Summary
Brands Observed ltems Observed Keywords Observed Organic Search Visibility Sponsorship Activity
A 3% vs Prior Period A 10% vs Prior Period A 3% vs Prior Period 437,294,151 Weekly Average 281,190 Weekly Average
y g J
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®
: gj}%ﬁ?ﬁ)% © CLOROX 14.42% : f:ggf f; gf,:% @ RNEMITE-AMO
: ® LYSOL 9.58% : 11.34%
:ﬁggsslsﬁez 89% GREAT VALUE SUR ORI Y @ SUGARDAY 6.19%
P 6.68% @ DUDE PRODUCTS SLHENAY 5.15%
T @ KLEENEX 5.77% ° ;-Sg:‘s . @ LEFREE 5.15%
@ BOWL FRESH @ SCRUBBING MEob (s @ TEISSULY 3.09%
=70 BUBBLES 5.15% Al B GREAT VALUE
ABOORI 4 56% SOFTSOAP 4.03% e 3.09%
COMET 3.24% COTTONELLE BO0-POUGR) AMACOK 3.09%
: 3.71% BCOOSS 2.06%
ZEP3.03% 3.73%
FABULOSO 2.30% iriboniy DIAL 3.51% ISEU HOME
;r:i :INK STUFF KABOOM 2.24% g(;:;scnus VIWOEIM 2.06%
Al Others 14.65% All Others 41.98% All Others 29.99% All Others 56.70%

‘ ‘ o @ o
[ | 2 g
=d = e
ok (3 e
a
o3
2
/7 3
S
ABLET
D D
Now $497 514:60 10.4 ¢/l oz $147 73: 27 596 ¢loz
5113 24 cloz o el Kitchen Spray Cleaner a
chen Spray C -
Lysol Power Toilet Bow! Cleaner Gel, Options from SL13 - $178.89 Dol Frash Aumeratic Teat Bowl The Pink Stuff, Miracle Power Foaming ser, Ant
For Cleanin: d Disinfecting. S Cleaner, Toilet Bowl Freshener with g PurncesClesning Saray foe Kivdhy
ing and Disinfecting, Stain RS Powder for Toilets, Bathroom Cleaner, 2 urposeCleaning Spray for Kitchens,
Removal, 240z (Pack of 2) 210Z COMET CLEANSER by gt oaats) Pack. 7 oz. ERRRL
r 3210 L e 2 2 2 La it 2
kil AR

Page| 14 © 2024 Analytic Index All Rights Reserved Analyticindex.com



Walmart | Batteries

Y ANALYTIC
/A INDEX

Market Share Leaders:

Brands Observed

vs Prior Period A3%vsl

Top-Selling Brands

@ DURACELL
24.12%

@ ENERGIZER
22.58%
RAYOVAC 17.78%

@ GREAT VALUE
10.27%

@ ACDELCO 5.65%
LICB 3.47%
WILDGAME
INNOVATIONS
2.33%
PANASONIC
2.25%
SUREFIRE 1.91%
POWEROWL
1.70%

All Others 7.93%

Top-Selling lItems:

$368 460 c/es

Great Value Alkaline AA Batteries (8
Pack)
L2 2 2 3 i

Page | 15

DURACELL

Items Observed

20 119

Energizer

RAYGVAC

Department Summary

Top Brands in Organic Search

@ ENERGIZER
31.93%

@ DURACELL
18.87%
RAYOVAC 9.84%

@ PANASONIC
517%

@ MAXELL 3.08%
LICB2.21%
EBL2.17%
GREAT VALUE
1.68%

ACDELCO 1.68%
LOOPACELL
1.21%

All Others 22.15%

$368 Lo

Great Value Alkaline AAA Batteries (8
Pack)

L 3 2 4 SRR

Keywords Observed

1,595

or Period AB6% Vst

Top Brands in Paid Search

See price in cart

Duracell Coppertop AA Battery with
POWER BOOST, 24 Pack Long-Lasting
Batteries

LA 2 L U

© 2024 Analytic Index All Rights Reserved

Organic Search Visibility

A25.3%

@ LICB 28.04%

@ RAYOVAC 17.02%
ENERGIZER
14.18%

@ AMVOLT 9.48%
@ DURACELL 4.77%
KRATAX 2.80%

ALLMAX
BATTERY 2.56%
PKCELL 2.38%
HIXON 2.00%
EMAZINGLIGHTS
1.61%

All Others 15.16%

Sponsorship Activity

A 16.8%

Top-Promoted Brands ®

@ DURACELL
29.41%

@ ENERGIZER
17.65%
LICB 13.73%

@ PKCELL 11.76%

@ DFITO 3.92%
EBL 3.92%
TRINGKY 3.92%
LEPRO 3.92%
RAYOVAC 1.96%
MUMAOY! 1.96%
All Others 7.84%

="
DURACELL

g
£

Now $ 569 5699

2 Duracell A23 23A, A23BP, GP23,
MN21, 21/23 12V Alkaline Battery
hhkh

Analyticlndex.com



\
Walmart | Cleaning Supplies /A ANALYTIC

Market Share Leaders:

(ascade il Siper GAWA.

<

Department Summary
Brands Observed ltems Observed Keywords Observed Organic Search Visibility Sponsorship Activity

193 DA 14,330 A4.4% V-17.2%

A 408% vs Prior Period A 193% vs Prior Period ¥ -4% vs Prior Period 1,401,708 W
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®
@ GREAT VALUE @ RNEMITE-AMO

@ CLOROX 14.32% 5.72% @ PLEDGE 5.38% 6.02%

@ CASCADE 11.58% ' @ CLOROX 5.03% @ GLISTEN 5.26% @ WOVILON 3.47%
LYSOL 10.07% SWIFFER 4.38% LYSOL 5.03% YYESELK 2.70%

@ SWIFFER 10.00% / @ LYSOL 3.32% @ CLOROX 4.72% @ SOAC2.01%

@ DAWN 9.37% @ CASCADE 1.89% ‘ @ BONA3.90% @ SUGARDAY 1.62%
GREAT VALUE SCRUB DADDY FINISH 3.76% LANDHOPE
6.31% 1.81% 0-CEDAR 3.68% 1.54%
MR. CLEAN 5.03% SCOTCH-BRITE MR.SIGA 3.52% OAVQHLG38
0-CEDAR 2.16% 1.75% SEVENTH 1.54%
SCRUBBING ARM & HAMMER GENERATION JEHONN 1.54%
BUBBLES 1.92% 1.65% 3.22% VERPETRIDURE
WINDEX 1.89% MR. CLEAN 1.54% WEIMAN 2.13% 1.54%
All Others 27.34% DAWN 1.39% All Others 59.39% SLHENAY 1.47%

All Others 71.53% All Others 76.53%

DISHWASHERS 51/ WATER™ ~ Qo

4]
a

. DISHWASHERS 54

~ ~ ~ p 3 =
CLOROX CLOROX . CLOROX A A
IRRAND
-

T = /= Cascade’
H 225 WIPES | ﬁ ﬁ ‘ SLATRL
Top-Selling lItems: (A= (A=

Nae —>\ Nle > T ——

@__Jg..__.a

$794 378 ¢/ea $414 259 c/oz 2% ssmmogies $5%7 93¢/ oz

) ) ) B Clorox Disinfecting and Cleaning Wipes, e PR e Bl
Cascade Platinum Dishwasher Dawn Spray Dish Soap Refill, Fresh Crisp Lemon and Fresh Scent, 75 Count Lysol All Purpose Cleaner Spray, Lemon = R G
Detergent Pods, Fresh Scent, 21 Count Scent, 16 fl oz S o Breeze, Kills Germs (2X3202) etarmenk Boun Fresh Sosnt 4 Cose
kR At 559 ERARA 0 B EARRK L

Page | 16 © 2024 Analytic Index All Rights Reserved Analyticindex.com



Walmart | Laundry

A

ANALYTIC
INDEX

Market Share Leaders:

Dowry

Brands Observed Items Observed
A 311% vs Prior Period A 158% vs Prior Period

Top-Selling Brands

@ DOWNY 13.28%
@ TIDE 12.49%
GAIN 10.60%
@ CLOROX 8.70%
@ ARM & HAMMER
6.73%
GREAT VALUE
5.32%
SNUGGLE 5.11%
OXICLEAN 5.07%
LYSOL 4.43%
PUREX 4.16%
All Others 24.13%

Top-Selling lItems:

Page | 17

2
L

)

Department Summary

Keywords Observed

5,086

v -8% vs Prior Period

Top Brands in Organic Search

@ TIDE 9.65%

@ CLOROX 8.22%
DOWNY 6.09%

@ GAIN 4.78%

@ FEBREZE 4.55%
OXICLEAN 3.94%
ALL 3.68%

ARM & HAMMER
3.55%

PUREX 2.34%
SHOUT 2.17%

All Others 51.03%

Top Brands in Paid Search

@ ARM & HAMMER
12.29%

@ OXICLEAN
10.68%
PERSIL 7.38%

@ CLOROX 6.62%

@ DOWNY 5.31%
SEVENTH
GENERATION
4.55%
ENSUENO 3.68%
ALL 3.45%
DREFT 3.03%
TIDE 2.82%
All Others 40.18%

a .

107

$1674 105 /61 oz

Gain + Aroma Boost Liquid Laundry
Detergent, Original Scent, 107 Loads,
154 fl oz

EA A S 2

© 2024 Analytic Index All Rights Reserved

Organic Search Visibility

A5 6%

749,171,136 Weekly Average

Sponsorship Activity

V-12.8%

512,897 Weekly Average

Top-Promoted Brands ®

@ WOVILON 7.81%

® POESIE3.91%
RNEMITE-AMO
3.13%

@ SOLACOL 2.34%

@ VIKAKIOOZE
2.34%
VERPETRIDURE
2.34%
TXFQZL 2.34%
ENTASSER 1.56%
SLHENAY 1.56%
MOOCORVIC
1.56%
All Others 71.09%

$13%8

More options from $9.48

Arm & Hammer Plus ©

Blaster Fresh Burst,

Laundry Detergent, 166.5 fl oz

Analyticlndex.com



Walmart | Paper & Plastic

ANALYTIC

INDEX

A

Market Share Leaders:

Brands Observed

178

Top-Selling Brands

Top-Selling lItems:

Page | 18

Items Observed

546

A 223% vs

@ GREAT VALUE
20.66%

® HEFTY13.51%
REYNOLDS WRAP
6.81%

@ DIXIE 6.27%

@ ANGEL SOFT
5.33%
RUBBERMAID
4.83%

SCOTT 4.42%
CHARMIN 4.11%
ZIPLOC 3.88%
COTTONELLE
3.04%

All Others 27.15%

O
@ Mega Rolls

| -

?7‘ »
-
o

$1212 266 ¢/t

Great Value Soft & Strong Premium

Toilet Paper, 12 Mega Rolls

RRRRL

‘:E!E!’ ﬁhwwhk”ﬁqyé”

Department Summary
Organic Search Visibility

AG.9%

Keywords Observed

13,870

Prior Period A 6% Vs Prior Period 1,552,853,666 <ly Average
Top Brands in Organic Search Top Brands in Paid Search
[ J %%;VALUE @ 2IPLOC 10.82%
@ HEFTY 4.38% -~ g);AFTv‘éZ?:LGE
ZIPLOC 3.12% 4.04%
@ DIXIE2.54% @ DUDE 3.97%
@ GLAD 2.52% @ HEFTY 3.18%
KLEENEX 2.51% ANGEL SOFT
REYNOLDS WRAP ‘ 317%
2.28% |
RUBBERMAID f,:l’.‘g ;A ::;:.ﬂ%
214% ,
GLAD 2.48%
gg::gd':';i:ﬁ% DUDE PRODUCTS
2.34%
1.88% i

All Others 61.56% All Others 60.01%

4212 Tepionons (g Tout,

DIXIE

AngelSoft

Sponsorship Activity

V-11.2%

887,65¢

Top-Promoted Brands ®

@ VIKAKIOOZE
417%

@ WOVILON 4.17%
SOAC 3.95%

@ LAMOSI 3.95%

@ GREAT VALUE
2.41%
TREAMON 2.41%
JIAROSWWEI
2.41%
BOXLEGEND
1.97%
EEASE 1.75%
KATBITE 1.54%
All Others 71.27%

-

$646 979 /100 ct

sle Paper Plates,

in, 100 Count

Options from $1312 - $71.28
Great Value Everyday Strong Paper
Angel Soft Toilet Paper, 18 Mega Rolls Towels, Split Sheets, 4 Triple Rolls

Rihkd 2 KRRRA 50

© 2024 Analytic Index All Rights Reserved

Reynolds Wrap Everyday Strength
Aluminum Foil, 75 Square Feet

LA 2 2 2

Analyticlndex.com



Walmart | Pest Control

Y ANALYTIC
/A INDEX

[CATCHMASTERY

Market Share Leaders: '

Zevo ,!'@"F}r% Tomscar

Department Summary
Sponsorship Activity

V-38.2%

Organic Search Visibility

V-20.2%

253,206

Keywords Observed

2,/17

vs Prior Perioc

Brands Observed ltems Observed

34 103

Prior Period v -42% vs Prior Period

kly Aver

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search Top-Promoted Brands ®

Q W v
V0 B y
S:== “\\ zeyo
Top-Selling Items: — S iU

@ ZOUYUE 16.67%

@ RAID 12.55%
RAID 17.67
@ RAID 17.67% @ RAID 6.54% © TOMCAT 7.45% ® AMACOK 3.43%
® ZEV013.49% SDJMA 3.43%
® TOMCAT 5.98% MIGHTY MINT
HOT SHOT 9.17% ST CIMASTER ] @ MOOCORVIC

® TOMCAT 7.63% 4.25% @ OFF! 4.98% 2.94%

2] Sl;‘;(;HMASTER @ BENGAL281% @ ECOCLEAR @ CODREAM 2.94%
i @ COMBAT 2.77% PRODUCTS 4.45% ‘ WOVILON 2.45%
sy D-CON 2.73% ORTHO 3.50% gf“‘s‘;NPLUS
Tk VICTOR 2.73% CATCHMASTER ‘ St

TERRO 2.62% 3.28%
ORTHO 4.93% T SLiGTS S8 ZEV03.17% 1004
BENGAL 3.04% ' ST o Sk MAXIMALPOWER
RESCUE! 2.68% ORTHO 206% : 1.96%

All Others 65.12% MYJTOPUS 2.82% BLIKEITH 1.47%

All Others 22.38%

$20%7

| l"

All Others 49.49%

All Others 60.29%

$732 o2 $926 72¢/f o2 $732 & N
Zevo Flying Insect Fly Trap (1 Device + . - $1408 5391/0;
Refill) Featuring Blue And UV Light To Zevo Flying Insect Trap, Fly Trap Refil Ortho Home Defense Insect Killer for Zevo Muiti-Insect Killer - Ant, Roach, . .
Attract Flying Insects Cartridges (2 Refill Cartridges) Indoor & Perimeter. Fly Spray 1202 floShotNo- Mexy: FC‘GQQ"’ Widor
g ANRAS 3 Roaches, and More, 1 gal. ki Neutralizer 120z Cans, 3 Pack, Kills Bugs
L0 2 SR LA 2 3 S

Page | 19 © 2024 Analytic Index All Rights Reserved Analyticindex.com



Interested in leveraging
Walmart search, sales, and
shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Walmart.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306
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& ~N> _ sales@analyticindex.com
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
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