OTARGET

Department
Performance
Report

NOVEMBER 2023

' ANALYTIC
/A INDEX

=
Happysasy

Baby

J =N

GOOD &
GATHER

Grocery

O
o
GOOD &
GATHER
Kitchen & Dining

S\UN
SQUAD

Sports & Outdoors

© 2023 Analytic Index All Rights Reserved

y | Cat & Qack «

Beauty Clothing Electronics

v o v

Health Home

Household Essentials

Faicy y
ke Foust

Personal Care Pets School & Office Supplies
\Ci“"yd‘ (Nintendo)
Toys Video Games

Learn more or

schedule a demo at
analyticindex.com



O®OTARGET

Report Overview

This report provides a holistic overview of each
major department at Target. It includes
information about sales, sponsored search,
and organic search for each department.

 Department Overview
 Top-Selling Brands

* Top Brands in Organic Search
 Top Brands in Paid Search

« Top Promoted Brands

* Top-Selling Items

+»+ Disclaimer: Analytic Index has no affiliation with Target. All data is proprietary to
the Analytic Index. This report is based on performance items which are in the
top-performing sales or search items.

+» This report is based on top-performing items in sales or search on Target (Top
100 BSR & within top 2 pages of search results)

+»+ The prior period and percent change in this report is comparing data from the
previous month (month-over-month).

Department Performance Report

Definitions

Top-Selling Brands
Estimated sales share based on the brand’s items, their best seller rank,
and historical sales.

Top Brands in Organic Search

Based on share of organic search visibility, which is similar to organic
impressions in that it looks at keywords the brands items appear for,

how high they rank for said keywords, and the search volume of the

keywords.

Top Brands in Paid Search

Based on share of paid search visibility, which is similar to ad
impressions in that it looks at keywords the sponsored items appear
for, their ad position on the page for said keywords, and the search

volume of the keywords.

Top Promoted Brands
The brands that were observed with the most promo activity via retailer
badges.

Top-Selling Items
The best-selling items based on Best Seller Ranking over the time
period.
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About Analytic Index
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Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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Reasons to partner with Analytic Index:

@ HIGHER SEARCH RANKINGS @ HUGE TIME SAVINGS |nterested in learning more?

E(E)TJ\EERCS';'OCS THROUGH RATES & MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306
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Top-Selling Brands

@ HAPPYBABY 18.99%
@ GERBER 14.40%
UP & UP 9.00%
@ KENDAMIL 8.07%
@ HAPPYTOT 6.18%
SIMILAC 4.45%
COTTONELLE 4.36%
ENFAMIL 3.82%
NURSERY WATER 3.59%
DESITIN 3.10%
All Others 24.05%

—_—
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kendamil

organic

ifant formula
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Top-Selling lItems:

Kendamil Organic Infant Formula (R¢)

Powder- 28.20z
Kendamil
x 2642

Page | 1
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Nursery Water - 128 fl oz

Nursery Water
800

Department Summary
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Top Brands in Organic Search

@ PILLOWFORT 3.05%

@ MUNCHKIN 2.88%
FISHER-PRICE 2.65%

@ CLOUD ISLAND 2.43%

@ GRACO2.17%
SAFETY 1ST 1.94%
SKIP HOP 1.76%
BABY TREND 1.53%
DELTA CHILDREN 1.52%
DR. BROWN'S 1.45%
All Others 78.61%

Desitin Maximum Strength Baby V]
Q Diaper Rash Cream with Zinc...
Desitin
5437

© 2023 Analytic Index All Rights Reserved
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Top Brands in Paid Search

Gerber.

eKS
2rads &

W - RUNCHIES

Gerber Lil' Crunchies Garden (v)
Tomato Baked Corn Baby Snack...

Gerber
198

\

@ FISHER-PRICE 8.99%

@ MOTOROLA 3.89%
PAMPERS 3.86%

@ GRACO3.76%

@ HAPPYBABY 2.72%
MUNCHKIN 2.63%
WATERWIPES 2.61%
BRICA 2.56%
EVENFLO 2.48%
CERAVE 2.13%

All Others 64.37%

HappyBaby Clearly Crafted [v)
Bananas Sweet Potatoes &...

HappyBaby
463
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@target | Beauty

Market Share Leaders:

Top-Selling Brands

® UP&UP2496%

® QTIPS6.94%
ECOTOOLS 6.21%

@ DOVE BEAUTY 6.10%

@ HERO COSMETICS 5.84%
NEUTROGENA 5.15%
CREST 3.68%

COLGATE 3.63%
THERABREATH 3.00%
SMARTLY 2.90%

All Others 31.59%

pasi

Top-Selling lItems:

Basic Cotton Rounds Nail Polish &)
and Makeup Remover Pads -...

up &up
7780

Page | 2

Department Summary

vArAe Nhearn an
WUITUS VUSTIVTU
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SCOTOOLS

Top Brands in Organic Search

[ B 3
moisture 3
body wash fl oz
Jumbo Cotton Balls - 200ct-up & ¢ Dove Beauty Deep Moisture o
W Nourishing Body Wash Soap for...
Dove Beauty

up &up
4437

@ ELF426%
@ CONAIR292%
SCUNCI 2.33%
@ NEUTROGENA 1.85%
@ CERAVE 1.74%
LA ROCHE POSAY 1.69%
GOOD CHEMISTRY 1.59%
PACIFICA 1.42%
LOREAL PARIS 1.31%
MAYBELLINE 1.31%
All Others 79.59%

¥
Dove

deep

9586
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Regular Cotton Swabs Paper

Sticks - 500ct - up & up™

up &up
6478

Dove

ANALYTIC
INDEX

Top Brands in Paid Search

@ ELF7.29%

@ NYX PROFESSIONAL
MAKEUP 2.61%
SCUNCI 2.50%

@ DOVE BEAUTY 2.48%

@ LOREAL PARIS 2.22%
LE MINI MACARON 2.22%
CONAIR 2.20%
SHEAMOISTURE 2.09%
MAYBELLINE 2.00%
OLAY 1.85%
All Others 72.54%

s

JENTIST F ORMULATE!

ORAL RINSE

Q TheraBreath Fresh Breath [v)
Mouthwash - Icy Mint

TheraBreath
2273

Analyticlndex.com
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Market Share Leaders: Cat@fgacﬁ
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v -3% vs Prior Perioc v -1% vs Prior Perioc

Top-Selling Brands

@ CAT&JACK 27.72%

@ ANEW DAY 6.63%
SCUNCI 6.03%

@ ALL INMOTION 3.10%

@ GOODFELLOW & CO 3.05%
BLUEY 2.91%
FASHION FORMS 2.80%
WILD FABLE 2.68%
UNIVERSAL MUSIC
GROUP 2.46%
MERCH TRAFFIC 1.94%
All Others 40.69%

Top-Selling lItems:

scunci Hosiery Ponytailer Hair Tie Q
Elastics - 6¢t

scunci
534

Page | 3
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Department Summary

Kevyvwords Observed
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v -22% vs Prior Perioc

Top Brands in Organic Search

@ ANEW DAY 14.52%
@ UNIVERSAL THREAD
7.38%
GOODFELLOW & CO 6.69%
@ CAT&JACK 5.83%
@ WILDFABLE5.21%
ALL IN MOTION 4.24%

WONDERSHOP 3.57%

REEBOK 3.45%
‘ STARS ABOVE 1.45%

AUDEN 1.40%

All Others 46.27%

iy

Fashion Forms Women's Breast V] The Ordinary Hyaluronic Acid 2%
Petals Beige - 3 Pack + B5 - 1fl oz - Ulta Beauty
Fashion Forms The Ordinary

= 3206

© 2023 Analytic Index All Rights Reserved
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Top Brands in Paid Search

@ ALPINE SWISS 8.99%

@ HANES PREMIUM 8.51%
HANES 8.04%

@ REEBOK 5.45%

@ ALLEGRAK 427%
AGNES ORINDA 3.63%
CARTER'S JUST ONE YOU
3.53%

DEARFOAMS 3.36%
WRANGLER 3.20%

PAIR OF THIEVES 2.73%
All Others 48.28%

scunci Elastic Hair Ties - Assorted Q scunci Polyband Hair Ties in
Colors - 2mm/50pk Resealable Pouch - 500pk - Black

scunci scunci
516 469

Analyticlndex.com



@target | Electronics
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Market Share Leaders:

Top-Selling Brands

@ APPLE 27.48%

@ ENERGIZER 12.30%
DURACELL 8.48%

@ UPRUP7.52%

@ FUJIFILM 6.56%
ROKU 5.05%
ALLSTATE 4.24%
ENDUST 3.47%
NINTENDO 3.29%
JUST WIRELESS 3.20%
All Others 18.41%

4

Top-Selling lItems:

Apple AirPods Pro (2nd

Generation)
Apple
1402

Page | 4

Energizer DURACELL

Department Summary

e heoar/ad
WUTUS wUSTh Y

50 539

¥ -107% VS Frior Feriod L

Top Brands in Organic Search

@ HEYDAY 10.79%
® APPLE 9.09%
AMAZON 4.06%
@ SAMSUNG 3.68%
@ OTTERBOX 3.56%
- INSTEN 3.35%
HP INC. 2.69%
SONY 2.60%
ACER 2.36%
NINTENDO 2.14%
All Others 55.66%

FuN
.

inst
T-;.-‘I‘I"ll

22,

LKL

Fujifilm INSTAX MINI Q Roku Express HD Streaming V)
Instant Film Twin... Device with High-Speed HDMIL...
Fuiifi Roku

ujifilm 50

v 2065

© 2023 Analytic Index All Rights Reserved
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FUJFILM

Top Brands in Paid Search

@ OTTERBOX 13.21%

@ AMAZON 7.90%
HP INC. 4.72%

@ BOSE4.59%

@ BELKIN 4.57%
JBL 4.30%
RING 4.26%
IOTTIE 3.02%
LG ELECTRONICS 2.73%
ACER 2.70%

All Others 47.98%

Apple Wired EarPods with ©
Lightning Connector AA Batteries - Alkaline Battery - ()
Apple up & up™

1803 up &up

4494

Analyticlndex.com
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Top-Selling Brands

@ GOOD & GATHER 48.24%

@ PRINGLES 5.75%
COCA-COLA 4.24%

@ EXTRA4.15%

@ DIETCOKE3.79%
M&M'S 3.23%
MARKET PANTRY 2.80%
THOMAS 2.66%
SNICKERS 2.54%
SMARTWATER 2.13%
All Others 20.47%

N o

Top-Selling lItems:

Banana - each Q?

1643

Page | 5

Department Summary
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62 196

v -4% vs Prior Pe

Top Brands in Organic Search

)

@ GOOD & GATHER 24.91%

@ FAVORITE DAY 4.01%
STARBUCKS 2.12%

@ HERSHEY'S 1.58%

@ MARKET PANTRY 1.52%
LINDT 0.98%
PEET'S COFFEE 0.92%
BESTPRESS0 0.81%
GHIRARDELLI 0.77%
REESE'S 0.69%
All Others 61.70%

(V) Strawberries - 1lb
8282

© 2023 Analytic Index All Rights Reserved

Cvtoty

ennnanrahin Antivid

A127%

L

Purified Water - 128 fl oz (1gal) -
Good & Gather~

Good & Gather Only at ©
4058

extraj

3
)
(92

Top Brands in Paid Search

/4

@ STARBUCKS 2.17%
@ HERSHEY'S 1.76%
MCCORMICK 1.67%
@ SARGENTO 1.50%
@ TILLAMOOK 1.45%
LINDT 1.31%
ONCE UPON A FARM
1.25%
SUJA1.15%
RIPPLE 1.10%
TAZ0 1.10%
All Others 85.55%

Purified Drinking Water -
(v} 24pk/16.9 fl oz Bottles - Good &...

Good & Gather Only at @
7161

Analyticlndex.com



target | Health
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Market Share Leaders:
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Top-Selling Brands

® UPaUP2229%

@ WET ONES 10.85%
Q-TIPS 5.66%

@ CRESTS5.34%

@ COLGATES5.18%
ORBIT 4.34%
SMARTLY 4.10%
CHOBANI 3.85%
EXTRA 347%
HERO COSMETICS 2.94%
All Others 31.98%

b

3

[‘efmgul; ’

-

g

Top-Selling lItems:

L

Regular Cotton Swabs Paper
Sticks - 500ct - up & up™
up &up

5161

Page | 6
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Department Summary
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WUTUS wUSTI VT

58,865

v -15% vs Prior Perioc

Top Brands in Organic Search

@ UP&UP7.82%

@ NATURE MADE 3.28%
SWANSON HEALTH
PRODUCTS 2.42%

@ OLLY 1.48%

@ ALLINMOTION 1.13%
ORGAIN 1.11%
FUTURO 1.05%
PLUSONE 0.97%
NATURE'S TRUTH 0.92%
ICU EYEWEAR 0.92%
All Others 78.91%

Wet Ones Antibacterial Hand v} Q-Tips Cotton Swabs
Wipes Travel Pack - Fresh - 20ct
Wet Ones Q-Tips

© 2023 Analytic Index All Rights Reserved

Lmmramrahim Arsiis
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A31%

Colgate

N’

Top Brands in Paid Search

&

Hero Cosmetics Mighty Acne V)
Pimple Patch Duo - 12ct

Hero Cosmetics
2351

@ OLLY6.60%

@ HELLO CAKE 3.65%
VITAFUSION 3.17%

@ LIQUID V. 2.56%

@ CODEAGE 2.20%
NATURE MADE 2.16%
ORGAIN 1.93%

SKYN 1.54%

OPTIMUM NUTRITION
1.40%

QUEST NUTRITION 1.15%
All Others 73.62%

: e
Colgate 4 h) Y
WHITENING 1402 ==

Colgate Total Travel Size V]
Whitening Paste Toothpaste - Tri...
Colgate

1031

Analyticlndex.com
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Market Share Leaders: ooy

A 4% vs Prior Perioc A 5% vs Prior Perioc

Top-Selling Brands

@ CRAYOLA 24.57%

@ ROOM ESSENTIALS
21.24%
MONDO LLAMA 12.66%

@ SHARPIE 7.88%

@ BIC5.69%
UP&UP 5.63%
SCRUB DADDY 5.60%
TICONDEROGA 5.31%
EXP0 4.75%
STERILITE 1.91%
All Others 4.74%

Top-Selling lItems:

i Ci la 10ct Kids Broadli
Crayola 24ct Kids Crayons V) Crayola 12ct Kids Pre-Sharpened V) rayola = :d n:ﬂ . t"e o BIC Bpk Highlighter Bribs Liner
Crayola Colored Pencils Markers - al ol PR
4062 Crayola Crayola 2

1977

Page |7

room 2
essentials

mende
LLAMA

Department Summary
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167 919

Top Brands in Organic Search

v,

@ THRESHOLD 7.61%

@ WONDERSHOP 5.75%
ROOM ESSENTIALS 2.74%

@ BRIGHTROOM 1.81%

@ COSTWAY 1.46%
MONDO LLAMA 1.42%
UNIQUE BARGAINS 1.39%
RING 1.29%
NORTHLIGHT 1.18%
AMAZON 1.18%
All Others 74.18%

823
708

© 2023 Analytic Index All Rights Reserved

Top Brands in Paid Search

@ RING3.98%
©® BISSELL 3.29%
LUSH DECOR 3.20%
@ BECKY CAMERON 2.97%
@ GENERAL ELECTRIC
285%
CRAYOLA 2.79%
SARACINA HOME 2.66%
NULOOM 2.36%
VIPEK 2.35%
LIFELINES 2.23%
All Others 71.31%

1 Classic

Colors

© Crayola Markers Broad Line 10ct
Classic

Crayola
1704

Analyticlndex.com



target | Household Essentials

ANALYTIC

INDEX

Market Share Leaders:
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Top-Selling Brands

® UP&UP3291%

@ CLOROX 13.58%
SMARTLY 9.87%

@ ARM & HAMMER 4.73%

@ LYSOL4.51%
SCRUB DADDY 4.23%
DAWN 3.95%
BOUNTY 3.27%
KLEENEX 2.81%
DOWNY 2.68%
All Others 17.45%

230 Paper
= Finger
Friendly.

Top-Selling lItems:

|

Disposable Paper Napkins - 230ct ¢
- Smartly~
Smartly

4461

Page | 8

Department Summary

vAarde Nhearnan

WUITUS VUSTIVTU

16,576

v -26% vs Prior Perioc

Top Brands in Organic Search

@ UP&UP9.13%

@ CLOROX 4.85%
TIDE 3.18%

@ SPRITZ 3.09%

@ FEBREZE 3.06%
SWIFFER 2.87%
MRS. MEYER'S CLEAN
DAY 2.26%
EVERSPRING 2.07%
GLAD 2.04%

MR. CLEAN 1.92%
All Others 65.54%

=

=

Gisinfocting \
wipes

Lemon Scent Disinfecting Wipes - ¢

75ct - up & up™ Hezvy Duty White P:per Plates
up&up Onlyat® 8.5" - 55ct- up & up

£ 3914 up & up
* 1565

© 2023 Analytic Index All Rights Reserved

Smartly.

Q

Lnnrenrahin Artivi-
SHUOUITSTTHTD A

A 03.5%

Top Brands in Paid Search

@ GLADE7.18%

@ CLOROX 6.16%
SEVENTH GENERATION
5.94%

@ GLAD 4.08%

@ SCRUB DADDY 3.31%
CHARMIN 3.27%
BONA 3.23%

GROVE CO. 3.22%
SCRUBBING BUBBLES
3.00%

BOUNTY 2.56%

All Others 58.05%

i

n:n—n 060 s2AND
- & )
"@

s

<

M"‘,-_ ‘
2
EXTRA

Arm & Hammer Carpet & Room V)
Clorox ToiletWand Disinfecting [v) Extra Strength Odor Eliminator -...
Refills Disposable Wand Heads ... Arm & Hammer
Clorox 2488
6260

Analyticlndex.com
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Market Share Leaders:
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A 1% vs Prior Period A 3% vs Pric

Top-Selling Brands

@ GOOD & GATHER 30.95%

@ STARBUCKS DISCOVERIES
13.49%
ROOM ESSENTIALS
11.25%

@ STOK 10.78%

@ STARBUCKS 6.18%
MARKET PANTRY 5.61%
UP & UP 4.40%
EAGLE BRAND 2.69%
ARM & HAMMER 2.65%
SILK 2.58%
All Others 9.42%

Top-Selling lItems:

Nheoar/an
o WUSTHY

Department Summary
v -10% vs Prior Pe

Top Brands in Organic Search

@ THRESHOLD 4.81%

@ CUISINART 4.21%
STANLEY 3.05%

@ HAMILTON BEACH 2.45%

@ 0X0200%
NINJA 1.93%
KITCHENAID 1.82%
KEURIG 1.61%
CROCK-POT 1.53%
BRIGHTROOM 1.44%
All Others 75.15%

v—|

g 2 Lavge Presh G A P

"”’

room 2
essentials

STOK

A282%

Top Brands in Paid Search

12 Lanrsge Prenhe - Wi -

B & N e

_ e wRREIBITmEY

™

@ NINJA7.06%

@ CUISINART 6.81%
NESPRESSO 5.38%

@ 0X03383%

@ CALPHALON 2.89%
BRITA 2.65%
BERGHOFF 2.64%
STARBUCKS 2.60%
JOYJOLT 2.36%
MDESIGN 2.27%
All Others 61.52%

BASKET FILTERS

200"
Salted Butter - 1lb - Good & © Grade A Large Eggs - 12ct - Good T
< ffee Filters - 200ct -
Granulated Sugar - 4ibs - Good & | O Gather & Gather= (Packaging May Vary) SToK Not Too Sweet Black Cold ¢ Marke : g, 12 2
Gather™ Good & Gather Only at ® Good & Gather Only at @ Brew Coffee - 48l oz t Pantry~
Good & Gather Only at @ 1906 4579 okt Market Pantry Only at @
2822 - 809
Page | 9 © 2023 Analytic Index All Rights Reserved Analyticindex.com
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Market Share Leaders:

tems Observed
= = Wivoll Vol

2,077

A 13% vs Prior Periog A L% Vs or Pe

Top-Selling Brands

@ UP&UP27.20%

@ WET ONES 6.75%
DOVE BEAUTY 5.87%

@® Q-TIPS587%

@ HERO COSMETICS 5.29%
ECOTOOLS 5.15%
CREST 3.43%
COLGATE 3.42%
SMARTLY 3.32%
NEUTROGENA 3.06%
All Others 30.65%

pasi.

Top-Selling lItems:

Basic Cotton Rounds Nail Polish v}
and Makeup Remover Pads -...
up & up

2237

Page | 10

nes Dove

HAND WIPES ~

Department Summary
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20171

v -5% vs Prior Pe

Top Brands in Organic Search

@ ORAL-B477%
@ CREST4.72%
UP & UP 4.06%
@ PHILIPS NORELCO 3.37%
@ COLGATE 3.16%
DOVE BEAUTY 3.08%
BRAUN 2.52%
DUKE CANNON SUPPLY
C0.2.40%
METHOD 2.04%
NATIVE 2.04%
All Others 67.84%

S jum

-
= Efd |
Jumbo Cotton Balls - 200ct - up & Regular Cotton Swabs Paper ©
up™ Sticks - 500ct - up & up™
up & up up &up

5103 6112

© 2023 Analytic Index All Rights Reserved
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A 00.6%

Top Brands in Paid Search

Wet Ones Antibacterial Hand
Wipes Travel Pack - Fresh - 20ct

Wet Ones
1773

\VJ

@ COLGATE 6.60%

@ DUKE CANNON SUPPLY
€0.5.32%
DOVE BEAUTY 5.30%

@ CREST4.39%

@ BRAUN 3.43%
ORAL-B 3.35%
WAHL 2.86%
GILLETTE 2.80%
MANSCAPED 2.56%
SCUNCI 2.45%
All Others 60.94%

EcoTools Delicate EcoPouf Loofah ¢
- Purple
Ecolools

1591

Analyticlndex.com
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Market Share Leaders: <977ZL | fregET)et :

Department Summary
280 2,9/8 16,316 Al1> /7 V-3.2%
, , ./ 70 Waie
v -2% vs Prior Perioc v -5% vs Prior Perioc v -18% vs Prior Perioc 40,559 Weekly Average 707,731,592 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ FANCY FEAST 20.28% @ BOOTS & BARKLEY @ RING 19.28%
@ FRESHPET 12.09% 11.87% © BLUE BUFFALO 8.02%
- @ RING7.77% AMAZON 7.35%

TIDY CATS 8.53%
® UP&UP8.52%

@ MILK-BONE 3.71%
@ PETSAFE3.67%

AMAZON 5.43%
@ PAWHUT 4.76%

b ?AEKQ?S;N;%?% @ UP&UP269% ZESTY PAWS 3.57%
- PETMAKER 2.67% JAMS 3.20%
PRETTYLITTER 6.79% KINDEULL 2 955 BEMEBONE 2 675
ARM & HAMMER 4.28% : :
BEGGIN' 3.61% KONG 2.13% BARK 2.43%
BLUE BUFFALD 3375 BLUE BUFFALO 1.88% BEST CHOICE PRODUCTS
Al Omhere 17 24e WONDERSHOP 1.67% 222%
ners 17. All Others 56.90% All Others 43.89%
EE
freshpet
SMALL DOG
PRETTYLITTER -

Top-Selling ltems: - Health Bars

Saked with PUmpkin & Cinnamon

e

I Hi 1 Arm & Hammer Cat Litter (V)
- Litter Cat Litter - 8lb o Blue Buffalo Health Bars Natural V] Dol DRy - 300 Purina Beggin' Small Breed o Freshpet Select Grain Free Small ¢
Crunchy Dog Treats Biscuits... Deodorizer uty - 300 Chewy Dog Treats Original with... Wet Dog Chicken and Vegetable...
P Arm & Hammer
PrettyLitter Blue Buffalo 1331 Beggin Freshpet
7844 829 > 634 838

Page| 11 © 2023 Analytic Index All Rights Reserved Analyticindex.com



ANALYTIC

@target | School & Office Supplies INDEX

Market Share Leaders: ooy ) & E‘l_“"':: Shanpi.

ELMER'S

Department Summary
Drarndae Nhaaryed same Nhear e Kevywords Oheeryad Sponsorshio Activit Arazanic Qearck \icinilis
456 4,692 ;5,5WO A 39 0% A/ 0%
A 2% vs Prior Periog A 5% vs Prior Perioc A 29% vs Prior Perioc 947 919 Weekly Average 5 7906 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search
@ UP&UP29.18% @ SCOTCH7.45% @ CRAYOLA 15.49%
@ CRAYOLA 20.17% @ CRAYOLA 5.43% @ SHARPIE 11.26%
ELMER'S 11.53% U BRANDS 4.42% PAPER MATE 11.06%
@ MONDO LLAMA 9.77% @ SHARPIE 3.59% @ BIC9.93%
@ SHARPIE 6.79% @ PAPER MATE 3.26% @ ELMERS 4.64%
EXPO 3.56% UP & UP 3.24% EXPO 3.36%
STERILITE 3.56% MONDO LLAMA 3.08% LEG0 3.12%
TOP FLIGHT 3.55% HEYDAY 2.38% JUVALE 3.10%
TICONDEROGA 3.54% JUVALE 2.31% PRISMACOLOR 2.97%
BIC3.13% THRESHOLD 2.03% G2 GEL 2.81%
All Others 5.21% All Others 62.82% All Others 32.26%

Top-Selling lItems:

Crayola 24ct Kids
Y Q Crayola 12ct Kids Pre-Sharpened ¢ Elmer's 6pk Washable School V] Sterilite Pencll Bo
Crayons Colored Pencils Glue Sticks - Disappearing Purple T O00% 0% © 12" Wood Ruler - up & up™ Q
Crayola Crayola Elmer's Sterilite d
p&up Onlyat®
% 3623 * 1978 = 209 1450

Page | 12 © 2023 Analytic Index All Rights Reserved Analyticindex.com



target | Sports & Outdoors

ANALYTIC
INDEX

Market Share Leaders:

1)

drande NhecaraA samae Nhearnan

Jo UUSTIVEU (< < VUSTIVEU

L

Top-Selling Brands

@ SUN SQUAD 20.82%

@ FRANKLIN SPORTS
12.84%

INTEX 10.52%

@ IGLO0 9.34%

@ BICYCLE5.05%
JOHNSON & JOHNSON
461%

UP & UP 4.60%
STANLEY 4.09%
NEXCARE 3.05%
LITTLE TIKES 3.04%
All Others 22.05%

Top-Selling lItems:

14" Classic Beach Ball - Sun V)
Squad™
Sun Squad

1397

Page| 13

[frankiin

Department Summary

evwords Observed
WOras UOSEery

50210

v -16% vs Prior Perioc

Top Brands in Organic Search

@ APPLE6.11%

@ STANLEY 5.49%
COSTWAY 4.88%

@ NFL3.02%

@ ALLINMOTION 2.17%
FRANKLIN SPORTS 2.15%
INTEX 1.79%
COLEMAN 1.28%
RAZOR 1.26%
SCHWINN 1.21%

All Others 70.65%

Johnson & Johnson First Aid To o 6pk 40z Bubble Wands - Sun ©
Go! Portable Mini Travel Kit - 12pc Squad™
Johnson & Johnson Sun Squad

672 1822

© 2023 Analytic Index All Rights Reserved

INTEX

IGIOO

Lnnraenranin Artivic Nraz
SPONsSOs A vilc

A118%

Al0 1%

Top Brands in Paid Search

@ THERAGUN 7.04%

@ CAMELBAK 6.96%
COSTWAY 6.25%

@ LITTLE TIKES 6.01%

@ FRANKLIN SPORTS 5.80%
HYPERICE 5.39%
SCHWINN 5.12%
SHARPER IMAGE 4.37%
BOWFLEX 3.91%
ECHELON 3.52%

All Others 45.63%

M TR

absolute waterproof tape ;
\'.'E 1/
Nexcare Absolute Waterproof (v) Franklin Sports All Weather Youth
First Aid Tape, Tan, 1in x 5 yds Size 3 Soccer Ball
Nexcare Franklin Sports
778 482

Analyticlndex.com



(®target | Toys

ANALYTIC
INDEX

Market Share Leaders:

Department Summary

DrarnAde NhearyaAd tarme Nheoarn/and avnnnArne Nhearnan
Jo UUSCTIV WUIUS UUSTI

1029 0394 1642071

A 5% VS FTIOr Ferioc A 70 VS FriOr Ferod A |70 VS FTIOr FErioC

Top-Selling Brands Top Brands in Organic Search

@ CRAYOLA 19.08%

@ SUN SQUAD 15.14%
MONDO LLAMA 12.88%

@ PLAY-DOH 8.18%

@ SQUISHMALLOWS 8.11%
HOT WHEELS 7.26%

@ LEG010.21%
@ BARBIE 3.48%
MELISSA & DOUG 2.66%
@ DISNEY 2.42%
@ NINTENDO 2.29%

BICYCLE 5.63% POKEMON 2.18%

5 SURPRISE 5.48% NERF 2.01%

MGA ENTERTAINMENT SQUISHMALLOWS 1.99%
5.10% COSTWAY 1.51%
DISNEY DOORABLES HASBRO GAMING 1.34%
3.63% All Others 69.91%

All Others 9.49%

1 Classic
Colors

g s gR o
W

TR B i

Top-Selling lItems:

Hot Wheels Single Pack - 24ct Crayons Classic Colors - v} Crayola 10ct Washable Broad Line ¢
2 e ot = @ Mondo Llama~ Markers - Classic Colors

May Vary) Mondo Llama Only at © Crayola

Hot Wheels

1769 1441
2583

Page| 14 © 2023 Analytic Index All Rights Reserved

LLAMA

QnArcAarahin Arsivis ~r
)

A152%

azanic Search Qinilit

A22 7%

Top Brands in Paid Search

@ LEG023.88%

@ FAO SCHWARZ 5.07%
WHAT DO YOU MEME?
409%

@ OUR GENERATION 3.93%

@ B.70YS379%
CRAYOLA 2.91%
NINTENDO 2.57%
FISHER-PRICE 2.43%
MATTEL 2.42%

DRIVEN BY BATTAT 2.24%
All Others 46.68%

STANDARD

STANDARD

Bicycle Standard Playing Cards V) Play-Doh Party Bag - 15pc ©
2pk
Bl Play-Doh

1129
364

Analyticlndex.com



ANALYTIC

INDEX

@target | Video Games

(Nintendo’)

Market Share Leaders: B Microsoft

UBISOFT
Department Summary - |
107 1,047 13,174 A)385% A 54 5%

Top-Selling Brands

@ NINTENDO 49.55%
@ MICROSOFT 12.15%
PLAYSTATION 7.30%

TURTLE BEACH 1.45%
All Others 7.82%

Top-Selling lItems:

1062

Page | 15

Top Brands in Organic Search

@ NINTENDO 19.45%
@ INSTEN 9.03%
MICROSOFT 8.74%

All Others 28.97%

1350 .14

© 2023 Analytic Index All Rights Reserved

Top Brands in Paid Search

@ MICROSOFT 32.80%
@ NINTENDO 28.25%
ACER7.96%

@ ELECTRONIC ARTS 6.85% @ SONY8.20% @ CORSAIR 6.98%

@ UBISOFT 4.93% @ PLAYSTATION 7.71% @ STEELSERIES 6.48%
META QUEST 3.62% ACER 4.67% BACKBONE 4.59%
RDS INDUSTRIES 2.39% POWERA 3.90% HP INC. 4.05%
AMIIBO 2.17% XBOX 3.19% LOGITECH 3.82%
PDP 1.77% CLX3.18% HYPERX 2.16%

LOGITECH 2.96% ARCADETUP 0.91%

All Others 1.99%

s
i

Nintendo Switch - OLED Model Meta Quest 2: Advanced All-In- 13
(V] Nintendo Switch with Neon Blue Xbox Series X Console o O bl B iy Q Just Dance 2023 Edition V)
with White Joy-Con and Neon Red Joy-Con ne eality Headset -... Nintendo Switch
Nintendo Nintendo Microsoft Meta Quest Ubisoft
7 1640 254

Analyticlndex.com



Interested in leveraging
Target search, sales, and
shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Target.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

