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O®OTARGET

Report Overview

This report provides a holistic overview of each
major department at Target. It includes
information about sales, sponsored search,
and organic search for each department.

 Department Overview
 Top-Selling Brands

* Top Brands in Organic Search
 Top Brands in Paid Search

« Top Promoted Brands

* Top-Selling Items

+»+ Disclaimer: Analytic Index has no affiliation with Target. All data is proprietary to
the Analytic Index. This report is based on performance items which are in the
top-performing sales or search items.

+» This report is based on top-performing items in sales or search on Target (Top
100 BSR & within top 2 pages of search results)

+»+ The prior period and percent change in this report is comparing data from the
previous year (year-over-year).

Department Performance Report

Definitions

Top-Selling Brands
Estimated sales share based on the brand’s items, their best seller rank,
and historical sales.

Top Brands in Organic Search

Based on share of organic search visibility, which is similar to organic
impressions in that it looks at keywords the brands items appear for,

how high they rank for said keywords, and the search volume of the

keywords.

Top Brands in Paid Search

Based on share of paid search visibility, which is similar to ad
impressions in that it looks at keywords the sponsored items appear
for, their ad position on the page for said keywords, and the search

volume of the keywords.

Top Promoted Brands
The brands that were observed with the most promo activity via retailer
badges.

Top-Selling Items
The best-selling items based on Best Seller Ranking over the time
period.
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About Analytic Index
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Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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®

\ Share of Sales
Organic Share of Voic e

Swo 3180713 56946 5.36% 1.12%

Benchmark Scores

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

US, CA, UK, DE, FR, IT, ES

@
() G5

Reasons to partner with Analytic Index:

@ HIGHER SEARCH RANKINGS @ HUGE TIME SAVINGS |nterested in learning more?

E(E)TJ\EERCS';'OCS THROUGH RATES & MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

2 T e
ks El - '
- ! B Join us for a free afternoon of Target-specific
| expertise, learning, and networking with
Excellence in Ecommerce brands, agencies, and technology platforms.

Targe-f Edition Excellence in Ecommerce Live is designed to
educate brands and agencies about
strategies that drive traffic, conversion, and

J\ijf]fJ < SJJ’() ()Jj 3, J\jJ J\J profitability at Target.

OCT 4, 2023 |10AM - 2:30PM

CREG'STER N°W>c . . .FREE EVENT FOR BRANDS & AGENCES

o o ]




Table of Contents

Baby ..., 1
Beauty....coooviiiiiiiiiiii 2
Clothing ..ocooviiiiiiiiiii e, 3
ElectroniCSs. ..o 4
(€] {oTel=] oY A 5
Health ..coove e 6
[ [0 1 1 = 7
Household Essentials.......cccooevvveenne.... 8
Kitchen & Dining.......ccccoeviiiiiiiininnen.. 9
Personal Care ......oovvviiiiiiiiiiiiiiiinainns 10
PetS teii 11
School & Office Supplies.........c...e......12
Sports & Outdoors ........cc.ceeviiiiiiinnnannn 13
TOYS i 14
Video Games ....covvevviveiiiiiinineenenen. A5

s ANALYTIC
/A\INDEX

© 2023 Analytic Index All Rights Reserved | analyticindex.com



ANALYTIC

target | Baby INDEX

A"

ORGANICS

Market Share Leaders: H:d;;pgeABY'

Happyror Pampers

Department Summary
Brarnde Nheaearyad same Nheearyen avnrde Nhear an Snonsorshin Activit Oraznic Search Visibilit
598 8,228 50,604 A@@ 0 A134 0
A 6% vs Prior Perioc v -6% vs Prior Perioc A 16% vs Prior Perioc 556,800 Weekly Average 2,001,236,167 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search
’, @ PAMPERS 5.62%
@ GERBER14.30% @ CLOUD ISLAND 2.73% @ THE HONEST COMPANY
@ HAPPYBABY 10.85% @ MUNCHKIN 2.60% 3.09%
UP&UP7.71% PILLOWFORT 2.53% GRACO 3.06%
@ HAPPYTOT 7.12% @ SAFETY 1ST221% @ BABYGANICS 2.79%
@ PAMPERS 6.44% @ GRACO2.03% @ FISHER-PRICE 2.67%
HUGGIES 5.79% BABY TREND 1.82% BABY TREND 2.50%
KENDAMIL 5.72% FISHER-PRICE 1.76% TODDLEROO BY NORTH
SIMILAC 5.54% UP &UP 1.76% STATES 2.41%
BOBBIE 5.20% DELTA CHILDREN 1.64% BRICA 2.29%
ENFAMIL 4.43% DR. BROWN'S 1.50% HUGGIES 2.29%
All Others 26.89% All Others 79.44% MUNCHKIN 2.21%
All Others 71.09%
J L. - wm - e 4 P
— i —e =53
bobbie . H G l! LR
o
agic ofa o ) 7) kendamil
milk-based powder with ire: é ” natural care Olse organic

FRESH PROTECTION™

DHA NSRS 8 MCom Sy 4 Maie O

DAILY LINERS o

L] —
L]
lop-Selling Items: b lieaa
7 al ~
"i'r X é evﬂvmmmm if .:|l.hv:|n.‘1!;
el Lok X L5
Rieoy vonss 44 \iNers
B —— =
Bobbie Baby Organic Powder (V) Johnson's Head-To-Toe Gentle (V) Huggies Natural Care Sensitive Poise Daily Postpartum V) Kendamil Organic Infant Formula )
Infant Formula Baby Body Wash & Shampoo,... Unscented Baby Wipes (Select... Incontinence Panty Liners - Ver... Powder- 28.20z
Bostie Johnson's Hupgles Poisa e
e dodek 1132 k6222 Jodededode 5200 2642

653

Page|1 © 2023 Analytic Index All Rights Reserved Analyticindex.com



@target | Beauty

ANALYTIC
INDEX

Market Share Leaders:

Top-Selling Brands

@ UP&UP2409%

@ DOVEBEAUTY 7.16%
ECOTOOLS 6.41%

@ HERO COSMETICS 6.36%

@ QTIPS 6.36%
CREST 5.32%
NEUTROGENA 4.70%
SMARTLY 3.65%
OLAY 2.89%
SECRET 2.57%
All Others 30.50%

pasi

Top-Selling lItems:

Basic Cotton Rounds Nail Polish &)

and Makeup Remover Pads -...
up &up
7780

Page | 2

Doye €eCOTOOLS

Department Summary

D

WWUTUO Lo TI VT e

A 5% vs Prior Perioc 3,772

Top Brands in Organic Search

Iy

@ ELF372%

@ SCUNCI291%
CONAIR 2.44%

@ CERAVE 1.94%

@ NEUTROGENA 1.76%
UP &UP 1.39%
DOVE BEAUTY 1.29%
LA ROCHE POSAY 1.28%
SHEAMOISTURE 1.27%
KISS PRODUCTS 1.23%
All Others 80.78%

MIGHTY
PATCH

24 @

Hero Cosmetics Mighty Patch Jumbo Cotton Balls - 200ct - up & ¢

Original Acne Pimple Patches -... up™

Hero Cosmetics
ao75 b

© 2023 Analytic Index All Rights Reserved

ShAraArenin Artie r
sorsnip 9

A118%

Hero.

Top Brands in Paid Search

@ ELF637%

@ SHEAMOISTURE 3.34%
NYX PROFESSIONAL
MAKEUP 3.04%

@ CERAVE 2.69%

@ OLAY 2.36%

LOREAL PARIS 2.05%
ARDELL 1.91%
NATURIUM 1.78%
DOVE BEAUTY 1.74%
SALLY HANSEN 1.65%
All Others 73.07%

Regular Cotton Swabs Paper v
EcoTools Delicate EcoPouf Loofah V) Sticks - 500ct - up & up™
Ecolools UP & H’L
Iodddok 942 e dede dode 5730

Analyticlndex.com



(®target | Clothing,

Shoes & Accessories

ANALYTIC
INDEX

a
Market Share Leaders: & Gooofell
arket Share Leaders: Cat & Qack oo0Fellow
Department Summary
Drarnde Nhaaryaed same Nhaaryan anvnrde Nhaarad Qponsorshin Activit
894 61,496 69,69; A /0.0%
A” s Prior Pe v~ S Prior Pe A 6% vs Prior Pe 7 4 Weekly Average
Top-Selling Brands Top Brands in Organic Search
@ WILD FABLE 24.34% @ ANEW DAY 16.42%
@ CAT & JACK 16.40% @ UNIVERSAL THREAD
GOODFELLOW & CO 8.00%
10.26% :
WILD FABLE 6.48%
@ ANEW DAY 10.03% @ CAT R JACK 6.12%
@ SHADE & SHORE 3.49% @ REEROK 4695
EANTVFQF':Sifi:READ GOODFELLOW & CO 4.39%
B, ALL IN MOTION 3.99%
REEBOK 1.91% AUDEN 2.00%
ALLEGRAK 1.66%
LANDS END 1.34%
OPEN STORY 1.32% :l’l'\gfs 1'2435%0 -
All Others 25.24% hers 45.
‘ S
e s
s
— \
Top-Selling lItems: — - ii/ -
L]
{
A
Women's Mid-Rise Cargo Mini V) Women's Venus Platform Lace-Up W) W 's Plastic G tric
Skirt - Wild Fable™ Sneakers - Wild Fable™ (<) Cateye Sunglasses - Wild Fable...
Wild Fable Wild Fable

Wild Fable

Kkok 44 Jrdededevr 23

Page |3 © 2023 Analytic Index All Rights Reserved

SHADE

HORE

Top Brands in Paid Search

@ DOCKERS7.89%

@ ALLEGRAK7.70%
ALPINE SWISS 4.67%

@ PARADE 4.36%

@ AGNES ORINDA 4.32%
CUPSHE 4.19%
HANES PREMIUM 4.17%
JOCKEY GENERATION
379%
HANES 3.02%
PAIR OF THIEVES 3.01%
All Others 52.89%

~

Women's Slim Fit Tank Top - A V)
New Day™
A New Day

Fedededede 180

Analyticlndex.com



ANALYTIC
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@target | Electronics

Market Share Leaders: (Nintendo) Energizer amazon DURACELL

Department Summary

ﬂﬂﬂﬂﬂﬂ

Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ APPLE28.09% @ HEYDAY 10.66% @ ACER6.15%
@ NINTENDO 10.74% @ APPLE7.67% @ AMAZON 5.89%
ENERGIZER 8.99% INSTEN 4.90% ANKER 5.71%
@ AMAZON8.61% @ OTTERBOX 3.83% @ SKULLCANDY 5.68%
@ DURACELL 7.15% @ HPINC.297% @ CASE-MATE 4.45%
FUJIFILM 6.39% SAMSUNG 2.89% LOGITECH 4.20%
ALLSTATE 4.62% LOGITECH 2.75% RING 4.18%
UP & UP 4.46% AMAZON 2.62% BELKIN 3.39%
ROKU 3.88% SONY 2.33% SAMSUNG 2.98%
ENDUST 3.83% ANKER 2.14% DURACELL 2.87%
‘ All Others 13.26% All Others 57.24% All Others 54.50%
) - |
& , v
uNa
\ " inst
E‘.ID' 1
o . . &. B2 o
op-Selling Items |/ =
) L A3
—
Fujifilm INSTAX MINI v
» : Apple Wired EarPods with V]
Apple AirPods Pro (2nd W) The Legend of Zelda: Tears of the ¢ Instant Film Twin... iahtni
le 20W USB-C Power Adapter Lightning Connector
Generation) Kingdom - Nintendo Switch Fujfim App apter ) Apgple 9
Nintendo
Apple 160 e 2065 Apple _— Fodedeted 1724

Page | 4 © 2023 Analytic Index All Rights Reserved Analyticindex.com



@target | Grocery

ANALYTIC

INDEX

Market Share Leaders:

Brande Obhzerved

1102

Top-Selling Brands

.

Top-Selling lItems:

Banana - each Q?

1643

Page | 5

@ GOOD & GATHER 50.02%
@ DIET COKE 4.54%

All Others 19.04%

2 Coke THOMAS' M=
8,102 04,307/ A 143.0%

Top Brands in Organic Search

N

/

@ GOOD & GATHER 26.41%
@ FAVORITE DAY 2.16%

THOMAS 4.13% MARKET PANTRY 1.88%

@ MaM'S4.09% @ STARBUCKS 1.69%

@ COCA-COLA 3.75% @ PEET'S COFFEE 0.97%
PRINGLES 3.67% GATORADE 0.82%
HERSHEY'S 3.21% BESTPRESSO 0.78%
LUNCHABLES 2.74% HERSHEY'S 0.68%
AQUAFINA 2.57% MCCORMICK 0.65%
SMARTWATER 2.25% TYSON 0.60%

All Others 63.37%

=
L

M&M's Peanut Chocolate Candies O
-3.270z

M&M's
1648 7421

Avocado - each V] Thomas' Plain Bagels - 200z/6ct ()

#rdk kAt 4193 Thomas

© 2023 Analytic Index All Rights Reserved

Top Brands in Paid Search

@ HINT 1.76%

@ KIND 1.68%
STARBUCKS 1.41%

@ SUJA1.25%

@ ONCE UPON A FARM
1.21%
CELSIUS 1.18%
MCCORMICK 1.17%
CHOBANI 1.17%
OSCAR MAYER 1.01%
BAI 0.99%
All Others 87.16%

Purified Water - 128 fl (v,

oz (1gal) - Good &...
Good & Gather ~ Only at @
¥ 3800

Analyticlndex.com



target | Health

ANALYTIC
INDEX

Market Share Leaders:

Brands Observed temas 0
Il o Vol Vod (S

/19

A 10% vs Prior Periog A 0% vs Prior Pe

bserved
- o Ve

Top-Selling Brands

@ UPaUP2263%
@ WET ONES 9.55%
CREST 7.56%

@ SMARTLY 6.14%

@ KLEENEX 4.46%
Q-TIPS 4.44%
COLGATE 4.21%
EXTRA 3.48%
LISTERINE 3.36%

ICE BREAKERS 2.97%
All Others 31.19%

Top-Selling lItems:

Regular Cotton Swabs Paper @
Sticks - 500ct - up & up™
up &up

5161

Page | 6

4,277

et
nes

Department Summary

Kevyworde Oheeryan
Syworas voservea

42 518

A |54 VS Frior Fe

Top Brands in Organic Search

® UP&UPB59%

@ NATURE MADE 3.71%
SWANSON HEALTH
PRODUCTS 2.40%

@ OLLY 1.75%

@ QUEST NUTRITION 1.31%
PLUSONE 1.26%
FUTURO 1.17%

LELO 1.13%
UNIVERSAL THREAD
1.01%

ORGAIN 1.01%

All Others 76.66%

*a

Wet Ones Antibacterial Hand

Facial Tissue - 144ct - up & up™ Q Wipes T Pack - Fresh -
up &up Only at ® Wet Ones
Jede Aot 4651 1596

© 2023 Analytic Index All Rights Reserved

Crest

Smartly.

QrAranrahin £
SPOonNsorsnip ACtiv

A156%

Ar
“

~ -
c ~

A145%

~ -
o) —

Top Brands in Paid Search

@ OLLY 479%

@ HELLO CAKE 4.18%
LIQUID L.V, 2.96%

@ ORGAIN 2.55%

@ QUEST NUTRITION 2.34%
NATURE MADE 2.14%
CODEAGE 2.08%
NATURE'S BOUNTY 1.92%
BLOOMI 1.76%

SKYN 1.58%
All Others 73.71%

Crest Pro-Health Multi-Protection ¢
Alcohol-Free Mouthwash - Clea...

Crest

V] Q-Tips Cotton Swabs V)

Q-Tips
3243 Sedesodede 3573

Analyticlndex.com



ANALYTI
@target | Home NDEX

Market Share Leaders:  [Q2M £, brightroom E|I.‘Anl=:

Department Summary
1,872 31,440 127,831 A 54 4% V-2.9%
, , , 70 I /0
A 11% vs Prior Perioc v-13% vs Prior Perioc A 2% vs Prior Pe eekly Average 207,30C - eekly Ave
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ COSTWAY 3.70%
@ PAPERMATE 3.51%

L ;gggnxsssemms " @ THRESHOLD 7.76%
| / ® ROOM ESSENTIALS 4.45%

BRIGHTROOM 22.34%

o MONDO LLAMA 12.14% BRIGHTROOM 2.30% ° 31%;?(03%:7%

@ UP&UP 10.66% @ COSTWAY 1.82% @ RING291%

@ MADE BY DESIGN 474% @ MONDO LLAMA 1.52% LUSH DECOR 2.81%
iy UNIQUE BARGAINS 1.32% oveE 2 aan
SUN SQUAD 2.43% CRAYOLA1.21% GE HOUSEHOLD
PILLOWFORT 1.64% VORNADO 1.08% LIGHTING 2.46%
CLOUD ISLAND 1.53% RING 1.07% BECKY CAMERON 2.44%
EXPO 0.74% PILLOWFORT 1.05% SARACINA HOME 2.13%
All Others 2.04% All Others 76.04% All Others 70.95%

’

.‘ a— \//
Top-Selling Items: (& e "

Crayola 24ct Kids (W)

18pk Plastic Hangers - Room o Crayons 20gal Latching Storage Tote o PEVA Light Weight Shower Liner (V) 12" x 6" x 4" All Purpose Storage
s : Green - Brightroom™ Clear - Room Essentials™ 1/2 Storage Bin - Brightroom™

A Yy at gl
Roo Only at @ Crayola Brightroom Room Essentials = Only at @ Brightroom

v 3623

¥ 282 * & %%k 1070

Page |7 © 2023 Analytic Index All Rights Reserved Analyticindex.com



@target | Household Essentials

ANALYTIC
INDEX

Market Share Leaders:

tems Observed
S e

1808

Top-Selling Brands

@ UP&UP27.66%
@ CLOROX 14.35%
SMARTLY 10.25%
@ COTTONELLE 5.69%
@ KLEENEX 5.16%
BOUNTY 4.69%
SCRUB DADDY 3.51%
CHARMIN 3.48%
DIXIE 3.33%
DAWN 3.27%
All Others 18.61%

Top-Selling lItems:

Make-A-Size Paper Towels - up & Q?

Make-A-Size Paper Towels - (W) up™
Smartly~ uwpé&up Onyat®
Smartly 1704

1327

Page | 8

=

Top Brands in Organic Search

@ UP&UP9.17%

@ CLOROX 5.80%
FEBREZE 3.82%

@ TIDE3.30%

@ SWIFFER3.13%
SPRITZ 3.00%
METHOD 2.46%
GLAD 2.28%
EVERSPRING 2.14%
SEVENTH GENERATION
210%

All Others 62.80%

Standard Aluminum Foil - 85 sq ft V)
- up & up™

up &up Only at ®

Yedede ke 4508

© 2023 Analytic Index All Rights Reserved

Smartly.

Cottonelle

Lnnranrshin Arsivi- N
> > LN y ~

. O
op Brands in Paid Searc

@ GLADE 7.05%
® GLADS5.17%
SEVENTH GENERATION

445%
‘ @ CLOROX 3.93%
@ CHARMIN 3.49%
HEFTY 3.25%
GROVE CO. 3.08%
SWIFFER 2.93%
DAWN 2.79%

LYSOL 2.78%
All Others 61.06%

A

sandwich 5

Sandwich Storage Bags - up & Q Dixie Everyday Dinner Paper v}
up™ Plates 8.5"

up & up Onlyat @ Dixie

Analyticlndex.com



ANALYTIC

target | Kitchen & Dining INDEX

Lt tials SToK T-fFal

™

Market Share Leaders:

Department Summary
Dranda Ohozrad carne Dhoar an Kevwords Observed Snorsorshio i+
;8; W1,504 29,W66 A302 0
A 1% vs Prior Perioc v -4% vs Prior Perioc v -12% vs Prior Perioc 29,219 Weekly Average 3,733,066,232 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search
@ STARBUCKS DISCOVERIES
16.68% [ :
THRESHOLD 4.45% @ NINJA8.03%
o ROOM ESSENTIALS @ CUISINART 3.68% @ COSTWAY 7.67%
: 0X0 2.52% CUISINART 7.46%
STARBUCKS 14.18%
@ STOK13.31% @ BRIGHTROOM 2.44% @ BRITAS5.62%
® THEAL592% @ HAMILTON BEACH 2.10% @ INSTANT POT 5.57%
BRIGHTROOM 5.62% STANLEY 1.82% RUBBERMAID 3.25%
CALPHALON 4.46% MADE BY DESIGN 1.81% CALPHALON 3.10%
DUNKIN DONUTS 4345 NINJA 1.75% JOYJOLT 3.04%
THE ORIGINAL DONUT JUVALE 1.66% HENCKELS 2.77%
SHOP 3.53% KEURIG 1.64% STARBUCKS 2.68%
; All Others 76.12% All Others 50.79%

MARKET PANTRY 3.44%
All Others 12.90%

KEURIG

)r**”‘
A

STARBUCKS

000 & SMOOTX

ESPRESSO

e

NESPRESSO VERTUO

Top-Selling lItems:

MEDIUM ROAST
COFFEE

24 597

Starbucks by Nespresso Vertuo V]

T-fal Simply Cook Prep and Cook () Select by Calphalon with &) The Original Donut Shop Regular ¢ SToK Black Unsweetened Cold V) .
" AquaShield Nonstick Keurig K-Cup Coffee Pods... Brew Coffee - 48 fl Line Espresso Roast
Nonstick 17pc Set - Red quaShield Nonstick 8pc... rew Coffee oz
s Calphalon The Original Donut Shop SToK Starbucks
T-Fal 2381 1358 Fededefed 617

84

217 o

Page | 9 © 2023 Analytic Index All Rights Reserved Analyticindex.com



target | Personal Care

ANALYTIC
INDEX

Market Share Leaders:

200 1,

Top-Selling Brands

® UP&UP17.04%
@ CREST10.57%
SMARTLY 9.16%
@ COLGATE8.31%
@ WET ONES 6.59%
LISTERINE 5.40%
TREE HUT 5.22%
E0S4.27%
FLAMINGO 3.96%
DEGREE 3.73%
All Others 25.75%

Top-Selling lItems:

Listerine Total Care
Fresh Mint Anticavi...

Listerine
#1978

Page | 10

Brands Observed tems Observed

o VST VEU

336

Vv

Crest

Department Summary

varde Nhearnan

WUIUS UUSTIVEU

10434

A 5% vs Prior Pe

Top Brands in Organic Search

@ CREST7.28%

@ ORAL-B 4.82%
UP &UP 4.47%

@ COLGATE3.91%

@ DOVEBEAUTY 341%
NATIVE 3.17%
PHILIPS NORELCO 2.42%
RAW SUGAR 2.18%
DOVE MEN+CARE 2.17%
SCUNCI 2.02%
All Others 64.13%

— |

"‘WW"“ PROHEALTH
\

SUM ' Gum
& RESTORE DETOXIFY

& RESTORE
G o -
L=

White Manual Q Crest Pro-Health Gum Detoxify
res ro-Heal um Detoxi
Toothbrush - 2¢ct -... and Restore Professional Deep...
Smartly Crest
% 2877 Foteedo e 208

© 2023 Analytic Index All Rights Reserved

Smartly.

N’

Qrarenrahin Ansivis

A347%

Colgate

%g

o
ANTIBACTERIAL

Top Brands in Paid Search

eos Shea Better V)

Shave Cream -...
eos
17584

b

@ COLGATE7.39%

@ CREST6.08%

PHILIPS SONICARE 4.46%

@ ORAL-B3.92%

@ PHILIPS NORELCO 3.87%
DOVE BEAUTY 3.58%
DOVE MEN+CARE 3.36%
SENSODYNE 2.64%
SOFTSOAP 2.53%

EVERY MAN JACK 2.22%
All Others 59.95%

?olgate

Colgate Gum Health Alcohol Free ¢
Mouthwash - Clean Mint - 33.8 ...
Colgate

Fk Ak 310

Analyticlndex.com



ANALYTIC

@target | Pets INDEX

ancly S oy R
Market Share Leaders: 375“% Tioy MILK-BONE freshpet

Department Summary
316 2,793 14959 V-0.5% V-3.1%
, , RONMe e
v -8% vs Prior Perioc v-12% vs Prior Periog A 7% Vs Prior Perioc 980,518 Weekly Average 549,504,108 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ FANCY FEAST 14.41%
@ BOOTS & BARKLEY
11.90%
TIDY CATS 9.25%

MILK-BONE 8.1
@ MILK-BONE 8.16% ® UPEUP3N% @ BLUE BUFFALO 5.50%

o Eiii:fg :;82: BLUE BUFFALO 2.16% ZESTY PAWS 5.41%
KINDFULL 4.68% KINDFULL 1.84% PEDIGREE 4.23%
FRISKIES 4.38% COSTWAY 1.74% BENEBONE 4.18%
PRETTYLITTER 4.30% PETMAKER 1.74% SHEBA 3.63%

FROSTY PAWS 4.19% PETSAFE 1.72% ARM & HAMMER 3.47%
: All Others 64.19% All Others 39.38%

All Others 26.72%

@ BOOTS & BARKLEY 9.09% . @ RING 1272%

® RING 5.49% @ YAHEETECH 7.73%
PAWHUT 5.33% PETSAFE 7.35%

@ AMAZON 3.58% @ GREENIES 6.41%

gusY i

NON.CLUMPING,
e e

Yo

seelie.

TAL TRg,
o™ Ary,

’? g qRiciNAL

e oM

Top-Selling lItems:

24/7
PERFORMANCE
s = 7.725
Purina Frosty P: Pe t Butt . "
urina Frosty Paws Peanut Butter ¢ Purina Busy Bone Ch, Pork (V) Purina Tidy Cats Non-Clumping (V) Pounce & Chase Mylar Crinkle Q?
Greenies Teenie Original Chicken QQ Flavor Frozen Dog Treats - 4pk "
Flavor Dog Treats 24/7 Performance Multiple Cats... Balls Cat Toys - 4pk - Boots &...
Dental Dog Treats Frosty Paws Busy Tidy Cats
Greenies bede dedede 529 aro i : 1476 b Ba’:;y
21404 v 7 1476
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@target | School & Office Supplies

ANALYTIC
INDEX

Market Share Leaders:

hean/ad

Top-Selling Brands

® UP&UP3692%
@ CRAYOLA 18.06%
MONDO LLAMA 8.92%
@ ELMERS8.07%
@ TOPFLIGHT 4.45%
SHARPIE 3.46%
EXPO 3.32%
UNISON 2.79%
BOUNTY 2.69%
STERILITE2.17%
All Others 9.15%

Top-Selling lItems:

Crayola 24ct Kids V)

Crayons
Crayola
¥ 3623

Page | 12

up™

()

LLAMA

v_

A 23% vs Prior Perioc 584,598 Weekly Average

Top Brands in Organic Search

® UPRUPT731%
@ SCOTCHS5.18%
U BRANDS 4.95%
@ CRAYOLA 4.53%
@ FIVESTAR367%
SHARPIE 3.57%
PAPER MATE 3.02%
JUVALE 3.01%
EXPO 2.47%
BIC 2.47%
All Others 59.82%

b

i

sharpened
2 pencils

: Crayola 12ct Kids
Sharpened #2 Wood Pencilsup & ¢ 4 % Elmer's 2pk Washable School V)
Pre-Sharpened... Glue Sticks - Disappearing Purple
Crayola Elmer's
H 1729 Ktk 1744

up &up

4

7

© 2023 Analytic Index All Rights Reserved

ELMER'S

@10P|FTiGHT

Armamic Qazrck cihili+
Jiya o

o)

~
o

A140%

Top Brands in Paid Search

@ PAPER MATE 23.62%

@ SHARPIE 13.55%
EXP0 6.81%

@ UNIBALL 6.80%

@ FIVESTAR 6.60%
FRIXION 4.33%
CRAYOLA 3.80%
PRISMACOLOR 3.39%
BIC3.15%

BLUE SKY 3.04%
All Others 24.91%

srositine A0
1 Classic — - ‘
Colors

«Crayola,
ay( 1’

\

Crayola Markers Broad Line 10ct Q
Classic

Crayola
drdededede 1594

O

Analyticlndex.com



@target | Sports & Outdoors

ANALYTIC

INDEX

S\IN
SQUAD

Market Share Leaders:

Rrarnde Nheearverd rame Nheaaryan
a d S VOSEery

3630

4 1% vs Prior Period v-

Top-Selling Brands

@ SUN SQUAD 11.69%

@ FRANKLIN SPORTS
10.09%

INTEX 9.37%

@ APPLES.53%

@ COLEMAN7.53%
IGLOO 5.43%
BLENDERBOTTLE 5.34%
BOWFLEX 4.04%
MONOPOLY 3.79%
ALL IN MOTION 3.51%
All Others 30.68%

Top-Selling Items: E
©

Blender Bottle 200z Portable Q?

Drinkware
BlenderBottie

Page| 13

AirPods (3rd Generation) with v
Lightning Charging Case

Apple

[frankiin

dete 711

INTEX

Department Summary

avwnrde Nhearyan
WOrds visc

49,070

¥ -107% VS Frior Fe

Top Brands in Organic Search

@ INTEX 3.54%

@ COSTWAY 3.34%
APPLE 3.30%

@ STANLEY 2.78%

@ COLEMAN 2.53%
ALL IN MOTION 2.31%
IGLOO 2.26%
SPEEDO 2.22%
FRANKLIN SPORTS 1.68%
CONTIGO 1.55%
All Others 74.48%

Bowflex SelectTech 552 Dumbbell Q
- Black

Bowflex

© 2023 Analytic Index All Rights Reserved

SrAraArahin Ant

A 42.5%

' Coleman'®

Top Brands in Paid Search

@ SCHWINN 6.52%

@ THERAGUN 5.81%
COSTWAY 5.62%

@ SHARPER IMAGE 5.60%

@ BRITAS5.09%
OUTBOUND 4.16%
MAGIC MESH 3.84%
JLAB 3.70%

INTEX 3.27%
BOSE2.71%
All Others 53.68%

Dumbbell - All In Q? Intex 120V AC Electric Pump v}
Motion™ e
Allin Motion cHedekok 718

#2977

Analyticlndex.com



target | Toys

ANALYTIC
INDEX

Market Share Leaders: SURD

Nha tems Observed
< Vool v

Top-Selling Brands

@ SUN SQUAD 31.64%
@ CASDONTOYS5.57%
HOT WHEELS 5.34%
@ PLAY-DOH 5.32%
@ 5SURPRISE 4.57%
BICYCLE 4.25%
BUNCH O BALLOONS
410%
HASBRO GAMING 4.08%
RAZOR 3.48%
CRAYOLA 3.26%
All Others 28.38%

Top-Selling lItems:

Casdon Toys DC24 Dyson Ball Toy Q)
Vacuum

Casdon Toys
<5

Page | 14

Casdony

live playfully

Department Summary

evwords Observed
VOrds UOSETY

99 596

v -2% vs Prior Pe

Top Brands in Organic Search

' @ LEG0621%
/ @ BARBIE4.76%

DISNEY 2.73%
@ POKEMON 2.17%
@ NERF215%
NINTENDO 1.90%
TRANSFORMERS 1.80%
SUN SQUAD 1.74%
MELISSA & DOUG 1.56%
UNIVERSAL HOME VIDEOQ
1.51%
All Others 73.47%

@ @ e CLASSIC GAME

OF BOP IT, TWST 1T, punt my

Kids' Splash Bombs Q
4pc - Sun Squad™
Sun Squad

# 101

Bop It! Game o
Hasbro Gaming

© 2023 Analytic Index All Rights Reserved

&

Lnnrnanrahin Arsi

AED

A7 0%

Toypedo Bandits - Sun Squad™

Sun Squad

Fedededede 511

o

[¥)]
D
a

Top Brands in Paid Search

@ LEGO30.95%

@ FAO SCHWARZ 5.09%
BARBIE 4.89%

@ NINTENDO 2.30%

@ OUR GENERATION 2.10%
WHAT DO YOU MEME?
2.00%

COSTWAY 1.86%
NIU 1.76%
FISHER-PRICE 1.70%
B.TOYS 1.65%

All Others 45.68%

Razor A Kick Scooter Q

Razor
Y 1547

Analyticlndex.com



ANALYTIC

@target | Video Games INDEX

Market Share Leaders: (Nintendo) a5 Microsoft > logitech

Department Summary
89 1,208 9,702 A L) 57 V-4.6%
, , D70 070
v -34% vs Prior Perioc v -14% vs Prior Perioc v -15% vs Prior Perioc 07,877 Weekly Average 27,040,677 Weekly Average
Top-Selling Brands Top Brands in Organic Search Top Brands in Paid Search

@ NINTENDO 44.09%
@ ELECTRONIC ARTS
18.48%

@ ACER 32.04%
@ NINTENDO 23.50%

@ NINTENDO 15.58%
@ MICROSOFT 10.93%

INSTEN 9.39% STEELSERIES 19.53%
[ ] ﬂlégg;gg? 2.;5: = @ PLAYSTATION 8.23% @ LOGITECH 8.58%
@ LOGITECH 6.08% @ SONY 7.78% @ BACKBONE 6.25%
ROBLOX 2.93% XBOX 5.38% LENOVO 4.26%
META QUEST 2.81% LOGITECH 5.01% ARCADE1UP 2.23%
RDS INDUSTRIES 1.17% ACER 4.82% ASTRO 1.34%
2K GAMES 0.96% RAZER 3.37% TURTLE BEACH 0.82%
POWERA 3.35% PLAYSTATION 0.66%

WARNER BROS. 0.81%
All Others 0.37%

All Others 26.16% All Others 0.79%

| B

Top-Selling lItems:

PlayStation 5 Marvel's Spider-Man | ¢ Nintendo Switch AC Adapter ) Xbox Series S 1TB Console - o DualSense Wireless Controller for ¢,

2 Limited Edition Bundle ) Black PlayStation 5 Madden NFL 23 - PlayStation 5 @
PlayStation Nlme,nc,iiz 2 Microsoft PlayStation Electronic Arts

oo dedevy 22 Sl Ty Y1423 94
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Interested in leveraging
Target search, sales, and
shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Target.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

