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Department Performance Report

Report Overview Definitions

This report provides a holistic overview of

each major department at Home Depot. It Top Brands in Organic Search

includes information about sales, sponsored Based on share of organic search visibility, which is similar to

search. and organic search for each organic impressions in that it looks at keywords the brands
’ items appear for, how high they rank for said keywords, and

department. the search volume of the keywords.

o Department Overview Top Brands in Paid Search
. - > Based on share of paid search visibility, which is similar to ad
TOp Brands in Organlc Search impressions in that it looks at keywords the sponsored items

* Top Brands in Paid Search appear for, their ad position on the page for said keywords,
 Top-Selling ltems and the search volume of the keywords.

Top-Selling Items
The best-selling items based on Best Seller Ranking over the

+»+ Disclaimer: Analytic Index has no affiliation with Home Depot. All data is time period.
proprietary to the Analytic Index. This report is based on performance items
which are in the top-performing sales or search items.

+»+ This report is based on top-performing items in sales or search on Home Depot
(Top 100 BSR & within top 2 pages of search results)

+»+ The prior period and percent change in this report is comparing data from the
previous month (month-over-month).
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About Analytic Index
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Actionable search, sales, and shelf insights
for all major retail ecommerce platforms.
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\ Share of Sales
Organic Share of Voic e

Swo 3180713 56946 5.36% 1.12%

Benchmark Scores

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

US, CA, UK, DE, FR, IT, ES
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Reasons to partner with Analytic Index:

@ HIGHER SEARCH RANKINGS @ HUGE TIME SAVINGS |nterested in learning more?

E(E)TJ\EERCS';'OCS THROUGH RATES & MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306
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O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
V@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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Organic Search Leaders:

Whirlpool

Brands Observed Iltems Observed

499 1 1 ,854

A 1% vs Prior Period A 2% vs Prior Period

Top Brands in Organic Search

@ WHIRLPOOL 8.54%

@ MAGIC CHEF 7.82%
FRIGIDAIRE 6.07%

@ GE6.03%

@ EVERBILT 5.12%
WEN HANDYMAN 4.75%
HDX 4.54%

CAFE 3.25%
MIST 2.87%
SAMSUNG 2.57%
All Others 48.44%

S

=
e
EveryOrop Ice and Retrigerator Water Filter-1
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Top-Performing
Items in Search:
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%Magic Chef

Department Summary
Keywords Observed

6,205

A 36% vs Prior Period

Mage Cret
2.6 cu. 1, Mini Fridge In Black, ENERGY STAR

© 2023 Analytic Index All Rights Reserved

FRIGIDAIRE

Sponsorship Activity

v 24 7%

68,005 Weekly

Mage Crat
Retro 3.2 Cu. nzmumrmmm

EVERBILT

Organic Search Visibility

V 42 7%

448,025 y Average

Top Brands in Paid Search

@ COSMO0 17.03%

@® NEWAIR 15.87%
INSINKERATOR 9.99%

@ VEVOR 9.84%

@ DANCO 8.23%
FRIGIDAIRE GALLERY 7.06%
EDGESTAR 6.78%
KOBE RANGE HOODS 5.59%
KOOLMORE 4.69%
ELECTROLUX 3.48%
All Others 11.43%

moumnzowuwrmmummm
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Organic Search Leaders: YVEVOR® \! ECTOR <GSt DEWALT

THE FREEDOM OF POWER.

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
423 5 /82 0, 923 V-3.0% V¥ -33.8%
. (@) O
A 5% vs Prior Period 9% vs Prior Period A 37% vs Prior Period 38,528 Weekly Average 29,645,945 Weekly Average
Top Brands in Organic Search Top Brands in Paid Search

@ VEVOR 6.60% \l
@ VECTOR3.20% @ VEVOR 72.62%

L ] [s)téw;‘m&? ¢1E : FLECTRIG 2 T3 ©® JAXPETY 14.51%
. BUDGE 5.26%

@ GEARWRENCH 2.63%
BUYERS PRODUCTS COMPANY 2.19% @ WEATHER GUARD 4.02%

POWERBUILT 2.04%

@ DEWALT2.21%

CURT 2.02% DECKED 0.65%
THINKCAR 0.54%
FLAME KING 2.01% 3N-ONE 0.19%
SLICK PRODUCTS 1.91% ’
All Others 71.97%
. et w  ooww - (==}
(uxvhnmwc.mmmlnmmu inﬂ Drawer Lock Set with 2 Keys for Pick Up Truck Storage r&kuwuwmmmuum :::’:‘“ oo bl Lo ;lh:\vll“mjll"h\ﬂmmﬂwﬁwm

Compressor and 50-Watt Inverter Mmhﬂmﬂ"ﬁ)

Top-Performing L B
Items in Search: = o

Page| 2 © 2023 Analytic Index All Rights Reserved Analyticindex.com
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Organic Search Leaders: KOHLER. ADELTA GLACIER BAY brondell ‘S;{;"wﬂm

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
1% vs Prior Period A 7% vs Prior Perioc -1% vs Prior Period 105,889 Weekly A\ ge 103,603,885 Weekly Average
Top Brands in Organic Search Top Brands in Paid Search
@ KOHLER 9.40% @ DELTA 14.64%
@ DELTA7.43% @ BIDETMATE 14.56%
GLACIER BAY 6.11% KOHLER 12.69%
@ BRONDELL 4.40% @ BIO BIDET 12.46%
@ AMERICAN STANDARD 4.10% @ ZALEROCK 7.89%
- MOEN 3.61% BRONDELL 7.50%
BROAN-NUTONE 3.19% BWE 6.18%
BIO BIDET 2.54% ELLO&ALLO 4.70%
TOTO 2.14% MOEN 3.98%
WATERPIK 2.09% CASTA DIVA 1.94%
All Others 54.98% All Others 13.46%
=
o= e . oy o
2 toatel $1n. x 3. 1500-Wtt Whirkpoo! Hester Afosrsale Haiasd 1t 3ot Rosi Brosmodrions thmwmo’wmmm Aier Single-Haiie §-Spry Shwwer Peumet In Clrome (Velve

T
&
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Top-Performing = : & e Al

Items in Search: .5 = / = =
PARTNER n - 3 = n )
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Organic Search Leaders:

ZeP

Brands Observed Iltems Observed

462 4,094

% VS Prior Period 3% vs Prior Period

Top Brands in Organic Search

@ ZEP6.67%

@ RYOBI6.15%
MOLD ARMOR 4.83%

@ PRO CHLOR TABS 4.42%

@ UNGER 3.84%
GREEN GOBBLER 3.34%
CLOROX 2.44%
MYMOLDDETECTIVE 2.37%
SIMPLE GREEN 2.32%
SCOTCHGARD 1.66%
All Others 61.97%

|

Top-Performing
Items in Search:

Page | 4

Department Summary
Keywords Observed

3,83

vs Prior Period

Ao
ONE+ 18V Cordless Electrostatic 0.5 Gal Sprayer with 2.0 Ah

© 2023 Analytic Index All Rights Reserved

MOLD)
ARMOR!

Pro Chlor Tabs

U

Sponsorship Activity Organic Search Visibility

-48.0% V¥ -49.5%
L] O L] O

30,170 Weekly Average 35,359,926 Weekly Average

Top Brands in Paid Search

@ GREEN GOBBLER 72.39%

@ ALPINE INDUSTRIES 11.28%
SIMPLY BIO 2.49%

@ GLAD 2.03%

@ WM BAGSTER 1.30%
0-CEDAR 1.16%
KARCHER 0.78%
DUPRAY 0.77%

ECOLAB 0.72%
CLOROX 0.67%
All Others 6.41%

= =

. vom

ONE+ 18V Cordless Electrostatic 1 Gal. Sprayer Kit with (2) 2.0 An
Batteries and (1) Charger

ot

a @

Analyticlndex.com
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Organic Search Leaders:

Brands Observed

A 3% vs Prior Period

97/ VS FIHOr re

Items Observed
14,113
A 6% vs Prior Period

Top Brands in Organic Search

@ KLEIN TOOLS 8.97%

@ COMMERCIAL ELECTRIC 7.64%
KIDDE 7.43%

@ RENOGY 5.08%

@ LEVITON 4.93%
GRAPE SOLAR 2.55%
GARDNER BENDER 2.35%
GE 1.96%
SOUTHWIRE 1.94%
MILWAUKEE 1.87%
All Others 55.26%

9

£ o
Top-Performing !

e
Items in Search: "

Page | 5

15 Amp 24-Hour Outdoor Plug-a Heavy Duty Timer, Black

Gommercial
Electric”

Department Summary
Keywords Observed

3,13
4 25% vs Prior P

o VS Prior Period

i
§

BiZED < §
H

15 Amp Wi-Fi Smart Rocker Light Switch with
HomeKit 2nd Gen, White

© 2023 Analytic Index All Rights Reserved

o Kidde =IRENOGY

Sponsorship Activity

V-48.9%

9 Uug Ve y Avelal

Top Brands in Paid Search

T ogp
» 119
) 11 f
| o ¢
@ | A
o | 10
- e

LEVI'I'.@

Organic Search Visibility

V-45.4%

193,063,276 Weekly Average

@ SOUTHWIRE 19.46%

@ VEVOR13.47%
KIDDE 11.64%

@ KLEIN TOOLS 10.76%

@ LUTRON 10.37%
AMERELLE 7.28%
LEVITON 6.87%
GOOGLE 6.87%
3M2.97%
ACOPOWER 2.51%
All Others 7.78%

1000-Watt Outdoor Timer with Photocell Light Sensor for
Christmas Ughts and Decorations.

4

o™

Analyticlndex.com
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Commandy

BRAND

Organic Search Leaders:  JiRY=Atiing

Department Summary

Brands Observed Items Observed Keywords Observed
34 12380 0,476

A 1% vs Prior Period A 3% vs Prior Period A 18% vs Prior Period

Top Brands in Organic Search

*
S

@ EVERBILT 15.58%
@ PRIME-LINE 8.44%
ARCHITECTURAL MAILBOXES 5.07%
@ KWIKSET 4.82%
@ LIBERTY 3.49%
00K 3.14%
SCHLAGE 2.97%
COMMAND 2.58%
DEFIANT 2.58%
FROST KING 2.43%
All Others 48.90%

e -
Picture Hanging Kit (217-Plece) Juno Satin Nickel Exterior Entry Door Knob and Single Cylinder

Oumescra Deadbolt Combo Pack Featuring SmartKey Security L P ——

M7/

Top-Performing
Items in Search:

Page | 6
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LIBERTY =%
Kwikset HARDWARE L
MANUFACTURING CORPORATION PRIME-LINE
Sponsorship Activity Organic Search Visibility
% 33,67
V-41.6% V-33.6%
26,341 Weekly Average 280,323,722 Weekly Average

Top Brands in Paid Search

@ VELCRO BRAND 49.59%

@ WINSOON 17.87%
GOOGLE 15.24%

@ LIBERTY 6.30%

@ HICKORY HARDWARE 4.02%
USW 3.15%
AMEROCK 1.76%
CREBTIVE HARDWARE 0.66%
00K 0.55%
SUMNER STREET HOME HARDWARE
0.47%
All Others 0.40%

A

Black Extra Heavy-Duty Gate Fiip Latch

i1 ) i

f

Irrrr

Analyticlndex.com
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Organic Search Leaders: CIQ(STAL NUWALLPAPER ‘naturae@ LuxenH{jn/qa l/l,‘,U

ART GALLERY i

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility

654 17,098 3,932 V-43.3% ¥-65.9%

54,920,061 Weekly Average

A 1% vs Prior Period A 5% vs Prior Period v -17% vs Prior Period 62,468 Weekly Av

Top Brands in Organic Search Top Brands in Paid Search

@ NUWALLPAPER 64.38%

@® ROOMMATES 16.07%
ERIN & BEN CO. 5.84%

@ LITTON LANE 5.28%

@ YORK WALLCOVERINGS 4.84%
MAGNOLIA HOME BY JOANNA GAINES

@ CRYSTAL ART GALLERY 8.34%
@ NUWALLPAPER 6.46%
NATURAE DECOR 4.71%
@ LUXENHOME 4.22%
' @ NEXTWALL 4.04%

LITTON LANE 4.00%

1.06%
COLOURTREE 2.62% RIFLE PAPER CO. 0.72%
ART3D 2.52%

APOLLO TILE 0.53%
ROOMMATES 2.48% DECWIN 0.46%
EJOY 2.27% ALLIED HOME 0.26%

All Others 58.33% All Others 0.55%

oy bemarad - = P
:v”sn."' V:M"::mu RRRmRNR “8x7s -\:uk fn:m Outdoor Privacy Screen Fence N si;k;l::_\&w Poel and Stick Wall Tile Backsplash for ' :',';“:::r:"':"jm & stk Poll Govers
fry] e\ T 5 e [ ]
Top-Performing o Xo %, - . | =
H . L /?'\Lu‘;“ ' -

Items in Search: 002 e X L —— o
S e \v. £ o —

Moy N = - N\
S &SP g §  EESEEN

B T i - ] E
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Organic Search Leaders: grafficMASTER' ‘m .SCh'Ut.e? @OBERTS‘

Systems
(X y
Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
396 10,568 2,831 V-19.0% V¥ -39.3%
’ ’ L o L o
A 1% vs Prior Period A 4% vs Prior Period A 9% vs Prior Period 25,116 Weekly Average 47,575,262 Weekly Average
Top Brands in Organic Search Top Brands in Paid Search

@ TRAFFICMASTER 11.63% @ RUBBER-CAL 42.19%

® DAP8.52% © OTTOMANSON 10.96%
» SCHLUTER 7.50% HUSKY 8.17%
@ QEP7.20% @ MALIBU WIDE PLANK 4.03%
@ ROBERTS 6.73% @ VEVOR 3.90%
FLOORPOPS 5.22% NULOOM 3.73%
CUSTOM BUILDING PRODUCTS 4.25% PERGO 3.54%
RIDGID 2.39% GOODYEAR 3.46%
MSI 2.29% JEFFREY COURT 2.69%
ACHIM 1.73% MEROLA TILE 2.62%
All Others 42.54% All Others 14.72%

s, Dum om on ——
p— fa— —— -
Carrara Marble 4 MIL x 12 in. W x 12 in. L Peel and Stick Water Seashore Wood 4 MIL x 12 in. W x 24 in. L Peel and Stick Water Ash Blended Slate 4 MIL x 12 in. W x 12 in. L Poel and Stick Water Travertine Beige 4 MIL x 12 in. W x 12 in. L Peel and Stick Water Boaon Gusc $AIL x 12 . W x 281, L et wnd Saiok Weter
Resistant Vinyl Tile Flooring (30 saft/case) Resistant Vinyl Tile Flooring (20 saft/case) Resistant Viny! Tile Flooring (30 saft/case) Resistant Vinyl Tile Flooring (30 sqft/case)

=

Top-Performing B v

. o
Iltems in Search: =

muEENm

LR
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| Furniture
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Organic Search Leaders:

EVERBILT

Brands Observed Iltems Observed

506 12 448

A 1% vs Prior Period A 1% vs Prior Period

Top Brands in Organic Search

@ EVERBILT 38.39%
@ SHEPHERD 9.30%
SCOTCH 5.72%
@ COSTWAY 3.38%
@ SLIPSTICK 3.29%
INTEX 1.26%
MAGIC SLIDERS 1.20%
FAB GLASS AND MIRROR 0.83%
HOME DECORATORS COLLECTION
0.82%
SAUDER 0.82%
All Others 34.97%

Ancmmmmmmwmswnumaau

@
II
> T¥

Top-Performing
Items in Search:

Page | 9

vevon
Staindoss Stool Roling Table 35,4 x 23,6 in. Kitchen Prop Table
‘with 4 Whaels Kitchen Utikty Table, Silver

yshepherd
'@”" eslercorporatlon

Department Summary
Keywords Observed

1 428

v -20% vs Prior Period

=
=
lol
=
i

© 2023 Analytic Index All Rights Reserved

BACER Bt g 4350
Aspen Post 65.118 in. W Prime Oak Rectangle Engineered Wood
Office Hutch with Glass Doors.

€¢ costwar Shipstick

Sponsorship Activity

V-29.7%

17,759 Weekly Average

Organic Search Visibility

¥-63.4%

16,346,904 Weekly Average

Top Brands in Paid Search

@ VEVOR 35.13%

@ WALKER EDISON FURNITURE COMPANY
9.94%

TITAN 8.38%

@ VECELO 7.59%

@ HOMESTYLES 7.48%
NEWAGE PRODUCTS 7.00%
LITTON LANE 4.86%
MAVEN LANE 3.15%
SYNCA WELLNESS 2.33%
SIMPLI HOME 2.22%

All Others 11.92%

Royce Cream White Modular Cabinet

] I

+

i
; !I

iz

Analyticlndex.com
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Organic Search Leaders: @ = Eﬂgﬂg[“'al BELLSHOWELL &ecosmart

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
rior Perioc A 7% vs Prior Period A 36% vs Prior Period 655,312 Weekly Average 754,723,984
Top Brands in Organic Search Top Brands in Paid Search
@ HAMPTON BAY 18.17% @ VEVOR 11.93%
@ FEIT ELECTRIC 7.04% @ BRIGHTECH 10.30%
COMMERCIAL ELECTRIC 4.24% PHILIPS HUE 9.47%
@ BELL + HOWELL 2.57% @ PHILIPS:PHILIPS HUE 9.09%
@ ECOSMART 2.54% @ LUXRITE 7.03%
WESTINGHOUSE 2.17% YANSUN 4.43%
SOWAZ 1.78% INFIBRITE 3.61%
GAMA SONIC 1.60% JONATHAN Y 3.21%
HALO 1.51% GAMA SONIC 2.39%
NEWHOUSE LIGHTING 1.44% TECHKO 2.19%
All Others 56.93% All Others 36.37%
. = = —
mw«uuwnsu-vmsmumnm ;’; Setioroon Sciar 10 Lumens Slack intagrated LD 3000K Warm E;u:mmm' Solar Black LED Landscape Pathway Light Set (5- S0kr 16 Lumens Modamansen Broass Outdeor integrated LED

ey
b

Top-Performing =
Items in Search: o

=g

Page | 10

I”Iﬂlﬂ

Broaze LED Pmuw 10 Lumens (6-Pack) White Landscape Path Light (10-Pack); Weather/Rust Resistant

N

© 2023 Analytic Index All Rights Reserved
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Organic Search Leaders: ({3 crAcCO w @ WAENER

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
A 1% vs Prior Period A 8% vs Prior Period A 24% vs Prior Period 53,991 Weekly Average 229,003,698 Weekly Average
Top Brands in Organic Search Top Brands in Paid Search
@ 3M24.30%
@ GRACO 12.09% @ LOCTITE 20.68%
® 3M9.11% BNX16.77%
DAP 6.03% @ GE6.80%
@ WAGNER 5.45% @ YELLAWOOD 5.18%
@ GORILLA 3.87% RUST-OLEUM PAINTER'S TOUCH 2X
FLEX SEAL FAMILY OF PRODUCTS 2.80% 4.70%
BEHR PREMIUM 2.52% RUST-OLEUM STOPS RUST 4.12%
HUSKY 2.50% OLYMPIC 3.76%
MILWAUKEE 1.64% DAP 3.56%
RUST-OLEUM STOPS RUST 1.50% RUST-OLEUM TRANSFORMATIONS
All Others 52.48% 2.90%
All Others 7.25%
E&BMM-PWMWWWFMHG ;“h—..-.._— ;ummmwm-mw ;ammMm-mmwhmwm ;IOM"“ 5 g Oisposable
ack) Pack) Pack)

]
3

Top-Performing
Items in Search:

~ & =

BHiplm
8
]
< 8

— =
LTAETEEN vo-purone A s urpose | o TRl v e |
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Organic Search Leaders: [[A7an0ing W Valves RIDGID <QHUSKY

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility

391 10,800 9120 A 45.8% A35.7%

L]
34% vs Prior Period 94,346 Weekly Average 312,991,602 Weekly Average

Top Brands in Organic Search Top Brands in Paid Search
@ EVERBILT 13.70% @ VIEGA 47.34%
@® MILWAUKEE 4.74% @® WOODFORD 15.77%
APOLLO 4.30% FILL-RITE 9.92%
@ RIDGID 3.17% @ EXPRESS WATER 6.41%
— @ HUSKY 3.12% @ WATCO 4.76%
DANCO 2.87% VEVOR 2.35%
— SUPERIOR PUMP 2.77% KIDDE 2.15%
NDS 2.46% NUVOH20 1.79%
OATEY 2.27% OATEY 1.73%

SHARKBITE 2.23%

GLOBALWATER SOLUTIONS 1.67%
All Others 58.39%

All Others 6.12%

B e ~ V] a3
Top-Performing z | ; ; Wi
Items in Search: o g‘f] = . Zm;:,

= il © %

= v, B
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Organic Search Leaders: m W ISOtunes) HDX %

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility
A 8% vs Prior Period A 5% vs Prior Period A 15% vs Prior Period 21,238 Weekly Average 48,772,612 Weekly Average
Top Brands in Organic Search Top Brands in Paid Search
@ 3M32.08%
© MILWAUKEE 15.24% : 3M 40.40%
ISOTUNES 9.21% ISOTUNES 29.28%
@ HDX 5.45% BNX 27.45%
@ BNX4.57% @ MILWAUKEE 2.12%
DEWALT 3.59% @ SUPPLYAID 0.31%
KLEIN TOOLS 3.33% DEWALT 0.29%
WERNER 0.08%
LIFE MASK 2.31% SAFE HANDLER 0.06%
REED INSTRUMENTS 2.07% .
BISON LIFE 0.02%
SUPPLYAID 2.07% All Others 0.00%
All Others 20.08% ers 0.
0 ’ p pos e
ﬁmm’mwwwfmlw :@:‘;mm?m*mmm ;:mmb:fmmmmhnm-um %’.‘“‘“‘.P’w“.wwwu’m‘” 8210 Plus N95 Performance Paint Prep Disposable Respirator (20-
¥ | [ ¥
, . M . b e & = K
Top-Performing N~ v
. L2 8 L= o [ ]
ltems in Search: o j o S o S =
m ' n Q e Il’
& PR vurpupose [ IR vutPurpose [0 JCUNEHEEN vorursose B
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| Smart Home

INDEX

Organic Search Leaders: (50 gle eoer Kwikset

glgle

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility

154 1,467 5,620 V-46.5% V-54.1%

" - a \A . .
02,699 Wee Y Average

~AQ 1E9 \W
riod 68,152 Weekly Average

A

or re

Top Brands in Organic Search Top Brands in Paid Search

@ GOOGLE 10.83% @ GOOGLE 31.93%

@ WEBER 8.88% @ PHILIPS:PHILIPS HUE 20.73%
KWIKSET 5.43% PHILIPS HUE 16.23%

@ HAMPTON BAY 3.81% @ MASTERBUILT 12.95%

@ RING 3.44% @ KIDDE 4.67%
TRAEGER 3.12% BIO BIDET 4.11%
LOCKLY 2.80% LUTRON 2.77%
DEFIANT 2.77% HONEYWELL HOME 2.23%
NEXGRILL 2.68% PHILIPS 2.08%
LIFX 2.52% CARRO 1.28%

All Others 53.72% All Others 1.03%

] P wae =i -

Hargae fny 6.6 ft. LED Smart Color Changing Lightstrip Starter Kit and Mue Smart Lock, Fingerprnt Keyless Entry, Bluetooth Deadbolt S HALO Satin Nickel Single-Cylinder Keypad Electronic Smart Lock
Indoor/Outdoor 24 1, Smart Plg-in Edison Bulb AGEW Color Bridige (1-Pack) Replacomant, In-App Mordoring and Scheduled Access Moot Loarmiing Thermostet - Sumart WAl Thermestat - Stainiess and WiFi

Changing LED String Light (12-Bulb) Powered by Hubspace st e = v o & A 08 -
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Organic Search Leaders:

EVERBILT

Brands Observed ltems Observed

511 8717

’rior Period % vs Prior Period

’1 /0 VS

Top Brands in Organic Search

@ EVERBILT 12.03%

@ COMMAND 6.78%
SUNCAST 4.47%

@ OUTSUNNY 4.33%

@ HUSKY 3.50%
WALL CONTROL 3.01%
RUBBERMAID 2.84%
HAMPTON BAY 2.08%
LIFETIME 1.98%
HANDY HOME PRODUCTS 1.76%
All Others 57.21%

o

't
i
{

Top-Performing
Items in Search:

BEEE=N
T

Page | 15

Command,

rw
Aryel

Outsunny

*HUSKY

Department Summary
Keywords Observed

4,758

A 3% vs Prior Period

Sponsorship Activity

V-31.8%

Organic Search Visibility

7517%

137,749,108 Weekly Average

Top Brands in Paid Search

@ FLEXIMOUNTS 12.86%

@ KOZYARD 11.48%
FAST TRACK 9.05%

@ OUTSUNNY 8.88%

@ VEIKOUS 7.47%
SEW READY 4.91%
VEVOR 4.75%
HOMESTYLES 3.81%
BACKYARD DISCOVERY 3.34%
COLOURTREE 2.52%
All Others 30.93%
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Organic Search Leaders: W DEWALT rRYOBI YHUSKY RIDGID

Department Summary
Brands Observed Items Observed Keywords Observed Sponsorship Activity Organic Search Visibility

507 16,862 18,165 ¥-19.0% V-35.7%

868,184,261 Weekly Average

Top Brands in Organic Search Top Brands in Paid Search

@ MILWAUKEE 16.78%
@ DEWALT 11.90%
RYOBI 8.57%
@ HUSKY 6.43%
@ RIDGID 3.75%
KLEIN TOOLS 3.53%
MAKITA 3.31%
STANLEY 2.30%
COAST 2.12% '

@ DEWALT 31.20%

@ KLEIN TOOLS 16.08%
SAWSTOP 9.82%

@ VEVOR 9.74%

@ ZENITH 6.69%
BESSEY 6.38%
SPEC OPS 4.07%
BORA 3.29%
FLAME KING 2.67%
COAST 2.15%

All Others 7.89%

MASTER LOCK 1.53%
All Others 39.79%

Ly

Rechargeable 2200 Lumens LED Lithium-lon Hand-Held Portable Mome Tool Kit (65-Piece) 207 MAX Cordiess 1/2 in. Dril/Driver, (2) 20V 1.3Ah Batteries, po— ATOMIC 20V MAX Cordless Brushiess Compact Drillimpact 2
:‘Tfuldswm ..... Dawscrs § Arwwers (18 Charger and Bag ATOMIC 20V MAX Cordiess Brushiess 4-1/2 in. Circular Saw (Tool Tool Combo Kit with (2) 1.3Ah Batteries, Charger, and Bag
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Interested in leveraging
Home Depot search, sales,
and shelf analytics?

Organic Ranks Benchmark Sponsorship Activity Benchmark Sales Performance Benchmark 2

Schedule an analytics deep-dive with one of our
retail search experts to see how you can leverage
Analytic Index data and tools to optimize and
measure performance on Home Depot.

Reasons to partner with Analytic Index:

@ rTRARE A @ e THE SAVING® Get Started Today!
@ (B:ETJ\EERRZIESS THROUGH RATES & ‘E MORE EFFECTIVE AD SPEND Request a demo > View more research >

+1(801) 916-4306

% ANALYTIC
/A INDEX

O UNPRECEDENTED COMPETITIVE it
& ~N> _ sales@analyticindex.com
@ INTELLIGENCE CROSS-RETAILER VISIBILITY
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https://analyticindex.com/request-demo/
https://analyticindex.com/ecommerce-research-resources/
mailto:sales@analyticindex.com

